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os \ A fitting tribute to the achievements of 
he one of its most famous sons, the Com- 
4 monwealth of Virginia presented this mag- 
or nificent sword to Rear Admiral Richard 
: Evelyn Byrd on his return from explora- 
at tion in the Antarctic. 
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al This splendid gift, whose beauty and intri- 
“i cate design can only be suggested here, was 
'y furnished through J. F. Kohler and Sons, 
y fine jewelers of Richmond, Virginia, and 
d the important commission of designing and 
: making it was entrusted to the Sterling Silver 
1- Division of the International SilverCompany. 
J- 

l- 

5: We take pride in the accomplishment of this 
: work and in the fact that the award, which is 
s 

f a rare tribute to the artistry of International 
‘ Sterling designers and the skill of its crafts- 
d men, was won in open competition with 
‘ seven other designs. 
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Che WONT CLUB 


promises to be the 
outstanding 
pattern of 1931 


HIS month The Gorham Company pre- 

sents the most recent achievement of 
its Master Craftsmen—‘The Hunt Club”— 
a heavy sterling pattern in lines of restrained 
modernity. 

This exquisite, new pattern, inspired by 
the traditional elegance of the Hunt Club 
Breakfast, is being appropriately introduced 
to the public in colorful full-page advertise- 
ments in the “class” publications. These 
announcements will be read with interest by 
those in your community whose tables reflect 
culture plus dignified smartness. 


The smartest introductory promotional 
and display material which has ever ushered 
in a Gorham pattern, has been prepared for 
distribution to Gorham dealers. Your Gorham 
representative will call on you this month. 
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Do Not Confuse “M\emorandum” 
Transactions with Sales 


scribers recently called attention to a news note 

which told of the arrest of a man who had ob- 
tained on “memorandum” diamonds valued at a 
considerable amount and had then pawned them and 
played the stock market with the proceeds. The man 
was arrested but the court held that civil suits 
should have been brought and dismissed the criminal 
cases. An explanation of the matter was asked in 
the letter from our correspondent. 

This, again, raises the old question of the efficacy 
or protection of the “memorandum” transactions 
which has been before the jewelry trade on many oc- 
casions. It is evident from the attitude of the Court 
that the so-called “memorandum” given to the “cus- 
tomer” was in reality a bill of sale in which the 
title to the diamonds was transferred to the cus- 
tomer, although it would appear that no such action 
had been intended by the diamond brokers from 
whom the gems were obtained. 

Instances have often arisen in the jewelry trade 
where “memorandum” goods have been pawned and 
where an attempt has been made to seek recourse 
from the pledges or by having the person who 
obtained and pawned the merchandise arrested. 
These have brought to light the many really differ- 
ent transactions which jewelers include in the word 
“memorandum.” 

The fact that a jeweler may call a transaction a 
“memorandum” does not in itself offer him any pro- 
tection whatever. The whole crux of the situation 
from a legal standpoint rests in the kind of agree- 
ment which is signed or entered into by the person 
to whom the merchandise is entrusted and not in 
what the jeweler may intend when he gives up pos- 
session of his property. 

As has often been the case in the past, it is fair 


LETTER from one of our Pacific Coast sub- 


to assume that instead of a memorandum trans- 
action there was in the Pacific Coast case, a sale 
of the gems to the man who used the money to gam- 
ble in the stock market and if this was the case 
there was no recourse except through a civil action. 

It should be explained that a “memorandum” is 
known in legal phraseology as bailment under which 
merchandise is entrusted for a specific purpose and 
in which the title to the property remains with the 
original owner and is not transferred to the person 
into whose possession the property goes. The pow- 
ers of the bailee are limited to the contract be- 
tween the owner and the one to whom the articles 
are turned over. It is obvious that a transaction 
cannot be a “memorandum” or bailment and at the 
same time be a sale. 

Because of the confusion which so often arises, 
jewelers should be careful of the kind of memoran- 
dum agreement they ask others to sign. It should 
be borne in mind that the transaction is either, a 
bailment or a sale. If it is the former the person 
who obtains the goods must change the status of the 
transaction before he can dispose of the property; 
he cannot sell the article or articles himself until 
he has first obtained title to them from the owner. 

It has been learned from experience in the jewelry 
trade that the safest and best form of memorandum 
contract affording protection against a third holder 
is a simple one in which it is clearly agreed that 
the goods described are the property of the jeweler 
and are entrusted to the man to whom they are 
turned over for the purpose of inspection and are 
to be returned upon demand. 


Bditor. 
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This reproduction of a Queen Anne tea and 

coffee set is a representative example of the 

silversmith’s art of that period. 

the courtesy of the Adie Silver Corp., 534 Madi- 
son Ave., New York 





Early American coffee set, the original now 
Metropolitan Museum of Art, New York. 


Towle Mfg. Co., Newburyport, 
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on exhibition in the 
Reproduction by the 
Mass. 





This tea and coffee set is a modern reproduction of an Early American 
original shown through the courtesy of Rogers, Lunt & Bowlen Co., 


Greenfield, Mass. 
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Period Furniture 
for Antique 


OR the past several years the popularity of an 

tique designs in sterling silverware has become 

more and more apparent. Manufacturers have 
turned their attention to the work of artisans such as 
Paul Revere of Colonial fame and Paul Lamerie of the 
Georgian period in England, offering to the retailer 
reproductions of antique silverware which in design 
depart very slightly from the originals. 

This trend, in the opinion of the manager of one of 
New York’s most fashionable retail silverware estab- 
lishments, is to be attributed to the desire of the Amer- 
ican people for furniture and interior decoration in the 
style of the Queen Anne, Georgian and Early Colonial 
eras. The silversmiths of these days based the lines 
and motifs of their designs upon the precedent set by 
contemporary cabinet makers and architects, and it is 
quite natural that with the revival of Chippendale and 
Heprlewhite furniture so fast displacing the Victorian 
vogue of recent years, again the silverware designs 
of the periods mentioned should return to popularity. 

In the June issue of House & Garden was printed 
an article entitled “Trends,” an excerpt of which may 
well express the tide of taste in furniture. 

“A countrywide survey of furniture purchases 
shows Early American and Georgian types—the two 
closest allied to our history and race roots—to domi- 
nate the field except in the Spanish belts of Florida, 
the Southwest and Southern California where the 
sectional history and architectural atmosphere are 
















ow 


I 











August 21, 1930 





Increasing Demand 
Silver Reproductions 


genuinely Spanish. In these sections Spanish will 
run as high as 24 per cent. 

“The percentages are: Early American, 25 per 
cent; Georgian, 24.3 per cent; the three French 
Louis, 14.8 per cent; Spanish, 11.6 per cent; Modern, 
9.4 per cent.” 

This survey is indeed indicative also of what the 
American people desire in the way of silverware. 

Until recent years, the demand for Early American 
styles in furniture was limited to the locale of their 
origin, that is, the New England States, but lately the 
appeal of Colonial decoration has been overflowing from 
this area to dominate large sections of the Middle West 
and West. Buyers from all over the country are visit- 
ing antique shops in the East and purchasing Colonial 
furniture in large quantities for their homes. A splendid 
opportunity exists for the jeweler in every community 
where extensive building is going on. Architects will 
supply the necessary information about the type of 
building to be erected and the jeweler can make a direct 
merchandising appeal that will be a real business builder. 

Another cause for this trend in silverware design 
may be found in the almost universal demand for the 
unique. The silver workers of the 18th Century were 
far more concerned with the perfection of detail than 
with volume of production and as a result their designs 
and workmanship have been recognized as supreme in 
individual beauty. 

The accompanying illustrations show typical repro- 
ductions of antique sterling silver designs. 
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A salt or pepper caster, 
original by Paul Revere. 
Shown through the courtesy 
of Currier & Roby, 217 E. 
38th St., New York 


Reproduction of an Early 

Colonial tea kettle. Shown 

through the courtesy of the 

Gorham Co., Providence, 
R. 








Bon bon dish reproduced from a sweetmeats tray by Jacob Hurd, 
Boston silversmith of the Colonial period. Reproduction by Inter- 
national Silver Co., Meriden, Conn. 
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The Importance of Silver 


ESPITE the general business depression of 
the last eight months, silver is still playing 
an important part in the business of the jew- 

eler and with the slightly lower prices now pre- 
vailing, should play an even more important part 
during the next few months. This is no doubt due 
to the education, each year, of more and more 
buyers to a realization of the beauty of silver as 
well as to the unique position it holds in the world 
of refinement and culture. Originally a product to 
be sold only to the “classes”, it has, like the auto- 
mobile, become one demanded by the masses in pro- 
portion to their cultural advancement. 

As has often been pointed out, in silver lines the 
jeweler has an opportunity of interesting every kind 
of customer that comes into his store. For he can 
satisfy the demand of every one, no matter what be 
the size of his purse or his artistic predilections. 
An; ordinary silver stock can run the gamut from 
the smallest to the largest pieces and from the plain- 
est to the most intricate and elaborate design. The 
revival of old American patterns and the reproduc- 
tions of the work of Colonial and English silver- 
smiths of olden days by many of our leading 
manufacturers has given the jeweler an opportunity 
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of making an even more extensive appeal than he 
could do in the past. 

But to obtain the maximum results, the merchant, 
today, must first study the consumer demand of his 
neighborhood and its possibilities and then study 
the market to find out who makes the exact products 
that will meet this demand both in style and price. 
This done, progressive advertising and modern mer- 
chandising and display methods, combined with 
proper salesmanship, will do the rest. 


vv Vv 


Trade Marks on Platinum 


O the jewelers selling platinum articles in the 

States of New York, New Jersey and Illinois, 

another word of warning should be sounded 
lest they unconsciously and in good faith violate the 
platinum marking statutes of those States. For, 
despite the publicity given to the laws since their 
enactment, some jewelers of these States have 
bought and now display, platinum merchandise 
which bears the mark “platinum,” but is not accom- 
panied by a registered trade mark. The manufac- 
turer who makes such an article within those States 
or the jewelers of those States who sell them are 
technically transgressing the law. 
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But it should be borne in mind that the manufac- 
turer of the offending articles may be in a State not 
having these platinum laws and therefore has not 
been compelled to accompany the word “platinum” 
with the trade mark. But this does not let out the 
jeweler who sells the article in a State where the 
laws are in force. It should also be noted that the 
law is satisfied if the trade mark accompanying the 
quality mark is that of a wholesaler or retailer. 

Though it is not probable that any severe penalty 
will be imposed by the court to whose attention such 
an offense is called, in the absence of fraud on the 
part of the jeweler, no honest merchant wants to 
be in the position of having to plead guilty or “non 
vult” to a criminal charge brought by a disgruntled 
customer or vindictive competitor. The stamping 
laws must be obeyed in letter as well as in spirit, and 
a word to the wise is sufficient. 


vv Vv 


Help the Fight Against Crime 


O,merchant or manufacturer, no matter how 

N indifferent he may be to other calls, should 

ever hesitate to cooperate in the prevention 

of crime and fraud because the cost of depredations 

of crooks, both criminal and commercial, is result- 

ing in a crime bill that is putting an enormous tax 
on business. 

According to a statement by Dr. Benjamin S. 

Battin, vice-president of the 

American Surety Co., before 
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$500,000,000 in fraudulent advertising and about 
$500,000,000 in swindles through worthless stocks 
and bonds. 

The jewelry trade should be particularly sensitive 
to an appeal to minimize the crime bill of the nation 
because more than any other industry its members 
are affected by the depredations of crooks and 
frauds. Under present conditions, not only does a 
large loss fall upon the victim of the robbery or 
swindle in our industry but there often follows an- 
other loss to his competitors when the loot is put 
back into business channels by the “fence” and his 
agents at prices no reputable jeweler can meet. 

The jeweler should feel that he is never too busy 
to cooperate with the criminal authorities or the pro- 
tective associations in aiding in the identification, 
arrest and prosecution of a criminal. His coopera- 
tion on these lines should always be 100 per cent if 
he expects to be considered as having any public 
spirit whatsoever. 


vv Vv 


Imitation Gems Not “ Synthetic” 


HE tendency of some jewelers or their adver- 
[sing agents or copywriters to use the word 

“synthetic” too carelessly in connection with 
the description of gems should be checked at once, 
because if they do not, they are inviting prosecution 
under the advertising laws or 
action by the Federal Trade 





the United States Exchange % 
Club, recently, the cost of 3 
crime and fraudulent finan- 2 
cial transactions in the United 
States has grown to more 
than $7,500,000,000 annually. 


‘A Million Miles Ahead of 
Any Similar Publication”’ 





Minneapolis, Minn., August 


Commission. This particu- 
larly applies to a number 
of those who knowing they 
cannot describe an imitation 
gem in terms that apply to 
the genuine, feel they are 











This means that the individ- 
ual citizens involuntarily con- 
tributes to the cost of crime 
probably twice as much as he 
pays for Federal income tax. 

Doctor Battin’s figures show 
losses of $750,000,000 for 
fraudulent bankrupcty ; $200,- 
000,000 in embezzlement, 
$200,000,000 in burglary and 
other crimes; $175,000,000 in 
forgery; $200,000,000 in 
fraudulent insurance claims; 
$100,000,000 in fraudulent 
real estate transactions ; about 








I have not been interested in the 
jewelry business since last March, when 
through sickness (I am still sick), I had 
to go to California. I have been a sub- 
scriber to THE JEWELERS’ CIRCULAR, on and 
off, for over 30 years and deeply regret 
that owing to conditions I have to ask 
you to discontinue delivery of same. 


THe JeweLers’ Circutar is about a 
million miles ahead of any publication 
in this or any other country. Should I 
again become interested in the jewelry 
business, I will be glad to order THE 
JEWELERS’ CiRcULAR. 


(signed) C. H. Kirby 
* . * 


We naturally regret that illness has forced 
such an enthusiastic reader as Mr. Kirby to 
retire from the jewelry business, and sincerely 
trust that the condition will be of short dura- 
tion and that we will soon again number 
him in the industry and among our sub- 
scribers.—Editor, THE JEWELERS’ CIRCULAR. 
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safe in referring to a piece 
of colored glass or doublet 
with a gem name by applying 
the word “synthetic.” 

To such people we would 
call attention to the Trade 
Practice Conference rules 
adopted by the jewelry trade 
and approved by the Federal 
Trade Commission, for Rule 
No. 614 of Group 1 announced 
by the commission, distinctly 
states: 

“To apply the term syn- 

(Continued on page 53) 
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Wenaiieail & Son— . 
Jewelers and Watchmakers 


By HAROLD WHITEHEAD 


EPISODE XX 


FTER Eric had finished his talk with his father 
oA on the evening on which he had told about the 

various ways to increase the average sale he 
was surprised to see that it was half past eleven. Even 
then he would have gone on talking if Mrs. Somes had not 
telephoned to see where Judith was! 

“Sit up for-us, mother,” the excited young jeweler 
said, “we want to ask you something.” 

“But I’m already in bed,” Mrs. Somes exclaimed. 

“Well, slip something on, there’s a good girl.” 

“Impudence,” Mrs. Somes laughed. “I’ll see about it.” 
Whereupon Judith’s mother tremblingly began to “slip 
something on.” 

Half an hour later Eric and Judith arrived at the 
Somes home. Judith looked at her mother with eyes that 
sparkled and swam with emotion. Eric tossed his hat on 
the shabby old couch and astonished the old lady by 
giving her a resounding kiss. 


“Bless my soul, why all the fuss?” Mrs. Somes asked 
as she made a pretence of straightening her dress. 


“Here’s the dope, little mother number two. I’ve been 
working for Pop over a year so I’m entitled to a vacation. 
That gives me two weeks. Judith hasn’t been with us 
long enough really to have one, but Pop’s a good scout 
and felt that she should have one also as she’s worked 
so hard in getting the new gift department going. And 
he says that as she’s got the two girls so that they can 
look after things while she’s away. So...” 

“What are you talking about, Eric. If I didn’t know 
better I should say you’ve been breaking the 18th amend- 
ment.” 

“Not a chance in Pop’s house. But we think it would 
be good business to get married in October so that we 
could have our vacations over and done with and not have 
to break into business later on. Can’t afford to upset 
trade by too many absences you see.” The excited young 
man grinned as he spoke. 

Mrs. Somes looked at her tall, straight and wholesome 
daughter, then she looked at the cheerful, lively young 
man who was holding the girl’s hand. She gave a little 
sigh and murmured. “Your father would have been 
happy tonight. Then she impulsively kissed Eric and 
said, “My son, I am glad to see you and my little flower 
so happy. I’m proud of you both.” Tears filled her 
eyes, then she continued sharply. “I’ll miss my beauty 
sleep, and you better go home. Come along to bed, 
Judith.” 

It was three o’clock before Eric finally crept into his 
bed. On his dressing table was a pile of penciled notes 
and figures. He had worked out a budget for household 
expenses! “ Of course they were all wrong, and his mother 


had a great laugh over his first attempts at planning 
for two. 

There were just six weeks before the wedding, so both 
Eric and Judith were in a state of wild bewilderment, 
what with finding a house, looking at furniture and de- 
ciding where to spend the wonderful two weeks. In 
addition to that there was the job of arranging things 
at the store so that as little as possible was left for Paul 
to look after. 

Kar! looked sourly at the two youngsters and shrugged 
his shoulders expressively. Yet he astonished Judith 
one evening when they were all working late by asking 
her to go with him to his little work room. 

“Of course this marriage stuff is silly, and you’ll be 
sorry for it, but I hope you'll not be too miserable. And 
just so you’ll know that I’m wishing you well, I want 
you to have this little ring.”” He then opened a drawer 
and half tossed a beautiful diamond and sapphire ring 
on the bench. “Keep it, my girl. It... it was my 
mother’s. . . . She was the finest mother a man ever had. 

. And I think you will wear it and not disgrace her 
memory. ... You are all right... 

“Oh .. .” Judith slipped the ring on her finger. She 
could not say anything, and Karl’s words had touched 
her more than she cared to say. So she smiled at the old 
watchmaker . . . and kissed him on the lips . . . and 
then with a funny little half laugh and half sob, left him. 

Karl blew his nose with more than his usual violence. 

A month before the wedding Bijah Jones, Paul and 
Eric met for a discussion on future plans. They all felt 
that while business was improving it was necessary to 
plan ahead. As Bijah put it, “We gotta keep on thinking 
what to do next month as well as today, and we gotta keep 
on hittin’ the ball on the trade mark if we mean to get 
out of debt and back on an even keel.” 

“Yes,” sighed Eric. “And I was responsible for Pop 
having to borrow from the bank. If I hadn’t been such a 
bonehead, Pop would have been sitting pretty so far as 
cash was concerned.” 

“That’s true,” Bijah agreed cheerfully. “We'll admit 
you were a darn fool, if it’ll please you. However, while 
I hate to say it. If you hadn’t made all them bulls the 
business would have been goin’ downhill like it was 
before you came home. Now quit being sorry for your- 
self, it don’t do no good to be harping on your mistakes. 
Just remember ’em so as you don’t repeat ’em. I read 
somewhere that the difference between success and failure 
was that the successful man makes mistakes while the 
unsuccessful one repeats ’em.” 

“Don’t you worry, old timer, you won’t catch me twice 
in the same place. Now what I think we should do is to 
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follow Bijah’s suggestion to put Judith on the board of 
directors. Don’t you think so Pop?” 

“I wish I could agree, but I can’t.” Paul shook his 
head decidedly. 

“But why not, Pop?” Eric asked in astonished tones. 

“Several reasons. First of all, the fact that she is a 
most lovable girl and is going to be my dear daughter-in- 
law, is no reason for doing it, is it Eric?” 

“Er...no.. . I suppose not.” Eric admitted grudg- 
ingly. 

“So it comes to a matter of business. In the first place, 
three directors are enough. If we want to know anything 
about the gift department we can always ask her, can’t 
we? Then again she knows nothing about jewelry or 
managing a high class jewelry store. In fact she would 
not be as useful as Karl as a director. No Eric, you 
have allowed your love for Judith to run away with your 
common sense.” 

“But it was Bijah’s idea at first.” Eric protested. 

“That’s so, young fellow, but I never meant it really 
serious. But she’s so smart that we ought to give her a 
chance to say what she thinks.” 

But Paul was not to be moved. He knew that it would 
be a mistake to have four directors, two of whom were 
young and rather flighty. And he also had a shrewd idea 
that the store would lose the services of the attractive 
young girl after a year or two. 

“There’s a very important matter I want to take up 
now.” Paul gave Eric a sidelong glance as he changed 
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The front door closed 
gently as the two 
young people went out 
into the street. Holding 
hands like two little 
children, they walked 
in silence toward the 
empty town 


the subject. “It’s about your future training. I 
want you to know, Eric, that I think you have 
the making of a splendid jeweler. Certainly, no 
one can say you have not made good so far. But 
for you, we should still be doing business 20 
years behind the times. You have a good busi- 
ness mind and know the rules of running a store. 
But you do not know jewelry.” 

Bijah paused in lighting his cigar to give the 
old jeweler a shrewd glance. But he said 
nothing; and Eric merely looked at his father in 
a puzzled manner. The old jeweler nodded his 
head sagely and went on. 

“T don’t care how smart a man is about busi- 
ness matters, he must know what he’s selling. 
And when it comes to something so technical as jewelry, 
and especially such fine stuff as we sell, it is absolutely 
essential that he study gems and jewelry. You can’t win 
the confidence of the better class trade unless it knows 
that you really understand what you are talking about.” 

“That’s good dope,” the plumber said quietly. 

“T want to see you, Eric, making an intensive study of 
gem stones for one thing. We'll get the best books 
possible on the subject and in addition I want you to 
visit the dealers and get all the first-hand information 
you can. Then I want you to know the purposes of 
jewelry so that you can advise customers what to get for 
any occasion.” 

“T see, Pop,” the young man said quietly. 

“And then I want to tell you stories of the history of 
jewelry and some of the folklore about gems. There is 
nothing so full of romance and gripping human interest 
as jewelry. You will find, as I have done, that to be 
able to tell customers something about the stones you 
show them, will make them so interested in them that 
they will buy. And what is even more important, they 
will have confidence in your judgment. People naturally 
go to those places where the salesmen know their line 
and are enthusiastic about it.” 

“I agree with you, P. W. I know it was the stories you 
used to tell me that got me so keen on the store. Of 
course it isn’t as interesting as plumbing, but, at that, 
it’s got a fascination all its own.” 

(Continued on page 63) 
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Make Your Show Window 
Work Hard For You 
Use These Timely Displays 


EWELERS WIND 





Animated Window Display Arrests Attention 


present day window shoppers prefer the window 
with an animated display. 

Alfred Burrell, watchmaker at the Daynes Jewelry 
Co. in Salt Lake City, Utah, believes in animated 
window displays and is continually working out new 
schemes to puzzle and intrigue the public. His latest bit 
of mechanism which attracted passers-by continually to 
the window was a love boat on which Cupid and his Love 
Pirates ruled. The crew was supposed to have captured 
a bride and groom with whom they were sailing out into 
the matrimonial sea. 

Clockwork, a piece of old phonograph mechanism, a fan 
motor, some watch case lids, and pieces of wood, wire and 
silk, were combined to make this attractive realistic little 
ship which moved. The combined clockwork and fan 
motor rocked the boat slightly, moved in unison the six 
oars in the galley, brought the bride and groom together 
and turned Cupid around so that he unlocked and opened 
the treasure chest which suddenly exhibited the engage- 
ment and wedding rings. 

Every piece of mechanism and bit of material used 
in making this ship was available around the jewelry 
store according to Mr. Burrell. Watch chains were used 


7. HE modern generation wants action! And the 





to operate the oars which moved by means of an eccen- 
tric and alarm clock mainspring barrels. Eccentrics were 
also used to give the ship its slight rocking motion. 

The fan motor which operated the entire ship was 
reduced in speed by a 25 watt and a 10 watt lamp. The 
reduction makes the entire operation move at the rate 
of about three times every two minutes. The gears were 
secured from the phonograph parts. Under the end of 
the deck two watch case lids connected by a rod and 
acting on two center bearings, operated Cupid and the 
girl who made a one-half turn each time the ship’s 
mechanism moved. A chain drew the boy toward and 
away from the girl. The chain was fastened on two 
parallel wires with two barrel snaps from neck chains. 

The frame of this ship with a complete height’ of 
eighteen inches and rigging of thirteen inches, was made 
of silk and picture wire. The sails were made of light 
toweling. Masts were pieces of small wooden curtain 
rods. Rope ladders and halyards were made of picture 
wire which had been gilted. The halyards running to 
bowsprit and stern were fastened at the masts by neck 
chain clasps. 

The ship and sails were lacquered. The lacquer, when 
almost dry, was sprinkled with metallic paints in various 


This animated window inter- 
ests the crowds. Alfred Bur- 
rell, watchmaker for Daynes 
Jewelry Co., Salt Lake City, 
Utah, built the entire display. 
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Magnificent Window Features Use of Merchandise 


colors, to give the effect of bubbles and foam from the 
billowy blue corduroy sea. 

Celluloid dolls secured from a ten cent store served the 
purpose of pirates. Wings were equipped for them from 
flat celluloid watch crystals which were trimmed with 
lines of silver metallic. Cannons were made of foun- 
tain pen barrels shortened and gilted, mounted on square 
pieces of wood which were equipped with wheels made 
from small circles of pencil. 

The compass, a second hand mounted on a small wooden 
knob, stood in front of the steersman. A small bell was 
hung from a gold arm down over the compass. 

Cupid himself, a larger celluloid person than che others, 
stood in the center of the deck with key poised. In front 
of him stood the comparatively large copper chest in 
which the treasure of diamond engagement ring and 
wedding band was placed. As the movement of the 


Unusually attractive is this 
window of Marcus & Co., 
Fifth Avenue jewelers, who 
illustrate in a practical dis- 
play the use of the goods— 


A shoe, a bag, and a form 
are used in displaying an en- 
semble of exquisite jeweled 
clips. 












mechanism caused the girl to turn from the chest toward 
the boy who approached from the stern of the ship Cupid 
turned toward the closed chest, put the key in the lock 
and stood back as the chest opened to reveal the ring 
set. The same mechanism which operated Cupid, the 
bride and groom, forced the rings upward on their 
velvet case. 

A sign at the right of the pirate ship told observers 
that “it is easy to paddle your own canoe when you start 
on the sea of matrimony with the Daynes engagement 
and wedding ring.” 

A miniature of the Mayflower which ran either by 
clockwork or electricity, was another animated window 
display arranged by Mr. Burrell. The ship rocked along 
over the sea as the people aboard moved about. The win- 
dow card advised “launch into the sea of bliss from the 
harbor of happiness with a Daynes diamond.” 
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How Perpetual Inventory Is Carried 





By J. J. Berliner, B. C. S., Senior Member National Accounting Systems 





N case of fire could you prove to. the insurance com- 
panies the amount of stock you had on hand? When 
you start to market are you armed with figures that 

show you how much to buy? 

Do your figures give you information by departments? 
Do you have figures in the middle of the season that show 
the condition of a department, and serve as a guide for 
mid-season purchases? With the great wave of interest 
that prevails throughout the country among merchants, 
in better store accounting, there is a particular interest 
in perpetual inventory methods. And it is well so as this 
is a very important branch of the work. At the same 
time there seems to be some confusion of understanding 
on two methods, namely perpetual inventory. and stock 
records. 

A perpetual inventory is a system of auditing so that 
you can see at any time the investment (amount of stock 
on hand) in any department, and in arriving at this you 
will also have an accurate record of the percent of gross 
profit or mark-up on the goods of each department. A 
system of stock records which is often referred to as per- 
petual inventory, may be kept without giving you either 
a daily or weekly statement of the total amount of goods 
on hand, and without showing the percent of gross 
profit being maintained. Stock records may be kept with- 
out approaching a system of accounting or a perpetual 
inventory. For this reason merchants should become 
familiar with the different methods in order that they 
may distinguish between the two. 


i snes that are kept in the department itself, 
do not show the total value of stock in any depart- 
ment at any time, and are, therefore, stock records only 
and not perpetual inventory. Such records are usually 
kept in very large stocks as an aid to the buyers and 
stockkeepers, that they may know quickly at any time 
just how much of a particular stock number is on hand. 
It also serves as a warning when stock is getting low. 
But before we take up a method of perpetual inventory, 








let us consider of what good value it can be as a protec- 
tion of profits as well as in case of fire loss. 

In the first place it should be kept by departments, 
especially if two or more lines of goods are handled. No 
doubt you can well remember of having certain depart- 
ments entirely overstocked at the close of the season. 
Why was this? Barring unusual circumstances it was 
due to promiscuous buying, buying without anything to 
serve as a guide. With a knowledge of the amount of 
stock on hand, one goes to market with an accurate 
gauge for the season’s opening purchases. You know the 
sales for the same season the year previous, and with 
the amount of stock on hand you can govern your pur- 
chases so that your total stock will be kept in a reason- 
able proportion to sales. In this connection I might say 
that if the opening or advance purchases are made on 4 
basis of 50 per cent of the sales of the previous cor- 
responding season, there will be little cause for anxiety 
or a bank loan. 

Then, too, there will be no excuse for the error of 
plunging buying in mid-season, under the influence of 
enthusiasm when the season’s business is at its height. 
It is often due to injudicious buying during mid-season 
that a department stock is put in bad shape. Purchases 
during the season really require the exercise of more 
care and judgment as to quantity and selection than do 
the advance or opening purchases, and it is in mid-season 
that records to serve as a guide are of special value. 


ITH a perpetual inventory during the season oF 

at any time you: can know the amount of goods 
on hand in any department, and by figuring the sales 
still to be made during the season, you have figures to 
guide your purchases. 

With this method there is little danger of ever ovel- 
loading a department and suffering the many resultant 
bad after-effects. In case of fire, if you have a perpetual 
inventory, you get an early adjustment of your loss be 
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cause you are able to prove without parley the amount 
of your stock. 

Without this record a fire loss must necessarily be an 
estimate made from the last inventory of stock on hand, 
leaving more or less of a doubt as to the actual amount. 
And you may be sure that it is only human nature in an 
adjuster to take what advantage he can if there is a 
question as to the amount of the loss. But the greatest 
advantage of a perpetual inventory is the aid in handling 
your department stocks so that your business will pay 
you the maximum net profit. A perpetual inventory that 
gives you a daily or weekly statement of the value of 
goods on hand is kept in the following manner: 

We will presume that a trading statement is to be 
made each week, which for the average business should 
be sufficiently often, but if desired it may be made daily. 
The form on the preceding page presents a trading 
statement, which if filled out and the information af- 
forded thereby used in the way it should be in manag- 
ing a business, will go a long way toward increasing 
profits. And bear in mind that any system will be of 
little value unless it is well kept and spirited action is 
taken on the information it gives. 


Y studying this form you will soon recognize the 

value of the information it affords, as well as the 
great satisfaction of having the trading status of your 
business in concrete form. 

For convenience of explanation the columns of this 
form have been numbered from 1 to 11. The totals of 
columns 2 and 3 together equal column 4. Column 5 of 
each department, multiplied by column 6 equals column 7. 

By deducting column 7 from column 5 we get column 8. 

By deducting column 8 from column 4 we get column 8. 

Column 10 shows the amount owing for merchandise 
in each department, and the footing shows the total 
amount. 

This statement is almost invaluable to the manage- 
ment in handling a merchandise business. It annunci- 
ates or points out conditions that otherwise would not 
be detected until the close of the business period when 
the actual inventory was taken. At this time if you 
find a bad condition in any department, you must nec- 
essarily endure the ill-effects. With a comprehensive 
system in your business you have figures which will en- 
able you to forestall this condition and therefore the bad 
results. 

This trading statement shows the stock on hand in 
each department and in the whole store. It shows net 
sales of each department and the total net sales. It shows 
total net purchases and net purchases by departments. 
It shows profits in the same way. It also shows the total 
owing for merchandise and the amount in each depart- 
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ment. It gives you the percent of marked profit of 
each department, and by knowing this you know if a rea- 
sonable percent is being maintained. 


LL this information is of vital importance in con- 

ducting a merchandise business, and the filling 
out of this form is a simple matter and quickly done if 
the proper system of records is used. A simple and ac- 
curate method of knowing your percent of marked profit 
is to figure the retail value of your invoices. This is done 
by jotting down on the face of the invoice as the goods 
are marked, the price they are marked to sell at. These 
figures can be entered on the invoice with a pencil, op- 
posite each item marked. Then when the marking is 
done and the invoice is returned to the office, the retail 
value of the items is extended and footed, showing the 
total retail value of the invoice. The new invoice regis- 
ters have a column for recording the retail value of each 
invoice as well as the cost value. By footing up the dif- 
ferent columns of cost and retail once each week or 
month, you get both the cost and the retail value of the 
goods that went into the department during the period. 


ITH these figures at hand you easily find the 

gross marked profit of a department, and the 
matter of carrying a very accurate perpetual inventory 
is merely keeping up the reords. Where considerable 
quantities of goods are sold for less than the marked 
price, a record of profits sacrificed in this way must be 
kept, and an allowance made when filling out the form. 
Now it must not be presumed that either a perpetual 
inventory or any system of stock records is kept with 
the thought of such records sufficing for the elimination 
of the semi-annual actual stock inventory. 

You keep a cash book in order that you may have a 
record of cash transactions, and to know at any time 
how much cash should be on hand. But to verify the 
cash record you invoice the cash and balance the book 
each day, and would be ill at ease if this were not done. 
Why not then a perpetual inventory record showing the 
total value of stock, and a semi-annual actual stock tak- 
ing that you may check this against the record as you do 
your cash? The value of the cash on hand is usually 
small as compared with stock, and the chances for an ir- 
regular disappearance of stock are many times that of 
the cash. The actual inventory of a department should 
be compared with the previous inventory, with the pur- 
chases and sales for the period just closed, as well as the 
perpetual inventory record. If such methods are followed 
a nearer maximum of efficiency is reached. Besides all 
other beneficial advantages there is a tendency to reduce 
stock and speed up sales, which in effect, is making two 
profits where you are now making one. 
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Small Points Are Important in Aelicciiemimsall 


No. 12 of a Series on Retail Jewelry Store Advertising. Size of Ad, Shape, Position on 
Page and Layout Alll Influence Sales Power of the Space Utilized 


kind of retailer, would be fortunate, 

if loyal customers came in now and 
then and said, “This is the best adver- 
tisement you have published in a long 
while,” and then tell why. For, after all, 
the only way to interest customers is to 
know what interests them. What one 
customer buys today would not be much 
of a guide to what a hundred customers 
favor in jewelry, gems and allied cir- 
cles. But if track is kept month by 
month (week by week would be better) 
of the pieces sold out of this or that 
stock a store soon could get a line on the 
type of demand it serves and how fast 
specific items move out. 

The same with the advertisements. 
“How did you like our advertisement in 
yesterday’s News, Chronicle or what- 
ever the name of the newspaper, would 
be an appropriate question to ask a cus- 
tomer. 

True, in some instances the answer 
might be, “Why, I am sorry, but I did 
not see it. Did you have an advertise- 
ment?” Or, “Yes, Mr. Blank, I noticed 
your ad, but did not read it. What was 
advertised?” Again, a customer might 
say, “Oh, yes, I always read your ads. 
They interest me, and by the way, may 
I see the bracelets mentioned in the 
upper half of the ad?” What a thrill 
that ought to give a jeweler! Also what 
a fine triple linkup between store, cus- 
tomer, merchandise and advertising. 

All of which leads up to a principle 
of publicity not always fully appreciated 
by retailers: The chief effect of con- 
tinued advertising is that it creates 
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By GUY HUBBART 


familiarity between goods and people 
who need or want them. 

In other words, while the store may 
not be conscious of it, every ad it runs 








Cool and clear and 
very brilliant — a 
favorite summer- 
time adornment for 


day and evéning 


frocks. And so 
becoming. Genuine 
crystal, 3Z-cut. 18+ 
inch strand— 











Avenue of Fashion 
En 








Very small space, one column by four 
inches, but memory value very high if run 
on regular schedule 


builds up in the minds of some 20 to 30 
people, or, in a big city, 100 to 600 peo- 
ple, a feeling of intimate acquaintance 
with the store. It may be a long while, 
figured from when regular advertising 
was started by the store, before direct 
sales can be traced to this familiarizing 
influence, but eventually results will be 
apparent. 

Regularity is one element of the above, 
using space on regular schedule, and 
these are the other elements: 


1.—Pay attention to little things 
when the ad is being prepared. Study 
the physical details of the ad—size, 
shape and layout. These things, while 
not directly sales factors, aid in cre- 
ating a personal interest in the store 
and its goods. They give the ad char- 
acter and external interest just as 
paint and architecture give a house 
personality. If more advertisers real- 
ized the importance of this point ad- 
vertising would be less costly and more 
productive. 

2.—Copy should be interesting two 
ways. It should be written in a way to 
make good reading, just as news or 
editorial matter is written in the paper 
—good English, carefully chosen words, 
preferably short ones, used in short, 
pithy sentences. That is one way to be 
sure copy or text matter does its work. 
The other way is to see that text re- 
flects definite ideas about the use and 
value of items as presented in copy. 


“Rings at $2.50, $6.50 up to $30” tells 
something, but lacks either interest or 
definite selling force for the store sign- 
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ing the ad, because any store can and 
does carry such rings and at practically 
the same prices. There is no idea in the 
statement. 

But it is easy to link an idea to the 
rings. 

Here is an example: “Our new stock 
of rings, plain and with settings, are 
quite beautiful just as they stand in 
their attractive velvet-lined boxes. But 
not so beautiful as they will look worn 


modern young lady will remind you that 4 
ers have replaced sailing vessels and p: 
diamonds arrive every day now. 


And a modern budget plan of payment 
ownership of a perfect diamond a very siny 








layout and display. 
inches. 


on slender hands with perhaps a braceiet 
to match or a sparking necklace.” That 
text has an idea in it, a use-idea. Peo- 
ple buy rings to wear, not merely because 
the jeweler has them to sell. 


Too much jewelry text in advertise- 
ments reflects the store angle rather 
than the customer angle. By the use of 
ideas rather than assertions the jeweler 
can put the buying impulse into his 
story. For that is what an adver- 
tisement is, a jewelry story. If it is m- 
teresting the customer reads and remem- 
bers and finally comes in to buy. Jewel- 
ry is not dull. It is alive, beautiful, ex- 
quisite, animated. Why not reflect these 
points in copy instead of filling the space 
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Left to right—Memory creating power very high due to skillful 

Size is a good average, three columns by 15.5 

Practically square in shape and medium in size—memory 

power very high if run in fixed position each time it appears. 

Typical jewelry space usage, two columns by 10.5 inches. (Memory 
power about 60 per cent on 100 per cent basis) 
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with extravagant claims, detached asser- 
tions, vague statements. 

Interesting copy is just as easy to 
write as dull copy. It sells more items, 
builds more good will and costs less than 
commonplace text, hastily and carelessly 
written. 

Larger jewelry merchants know the 
value of the above—one reason they are 
large—but the principle not only fits the 
smaller city jeweler, but is easily within 
















, 
=e 
' |] 


hundreg 
safe Gua pe: it 
among, CARANTER Hi 





"i Wease) 
}} “<4 ton Quality Diam 

® Riountin Onds | 
2 cent  ttncton || 
Sow being € gop of solita, = } 
playes, ines | 






a 
© teud 
uw “ly wong 
¢ trmxte inapection ler. 


his reach if he uses advertising space at 
all. Also, just now, with buying activity 
slightly out of normal and with early 
fall business just around the corner, good 
advertising is not a luxury but a neces- 
sity. 
There are two reasons for this: 
1—People buy faster and buy in 
larger units when constantly reminded 
of jewelry values. 
2.—Competition, always keen, in- 
creases in intensity as fall buying 
opens up. (This fall conditions will 
intensify normal competition.) So pin 
this motto up somewhere in plain 
sight: Every ad we publish must be 
a good ad, interesting, informative and 
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intimate, so customers will think of 
us when a jewelry need arises.” 




















































To illustrate the “memory” and “fa- 
miliarity” value of shapes, five current 
ads are analyzed on the basis of rela- 
tion of subject matter to space area. 








The Lucky Cake 


T was Friday evening. The business 

hours have come to a close. Electric 
lights brightened the streets, and yet 
hundreds and hundreds of people still 
crowded the entrance of a jewelry estab- 
lishment. The place was closed, like all 
the rest, but the crowd nevertheless pa- 
tiently waited and jammed at the door. 
Each one was eager to get a piece of the 
lucky cake. In front of them, in the win- 
dow, was a huge, white-frosted, birthday 
cake and on its top glistened six real 
genuine mounted diamond rings. 


It was the fourth anniversary of the 
founding of the store and its proprietor 
with its employes and patrons were to 
celebrate that night. At seven o’clock 
sharp the doors were flung wide open, 
and every clock and timepiece in the 
place rang out loudly and lively their 
melodious tune. The crowd for a mo- 
ment stood in a hush, then streamed as 
guests into the store. 

At the window the cake was cut by the 
manager in approximately eight hun- 
dred pieces, and a piece was given to 
each person present. To some six lucky 
guests went both the piece of the cake 
and the real genuine mounted diamond 
ring that glistened on the top. 

This idea of celebrating was the in- 
ducement that brought this vast crowd 
together. It was advertised daily weeks 
ahead and thus aroused every buyer in 
the city, for every person had an equal 
chance of being the lucky one. 


The crowd entered in line and the cake 
was cut piece by piece. All in all it was 
a novelty, an entertainment and a real 
celebration. Meanwhile the store was 
prepared for the most phenomenal sale 
of the year, which lasted throughout the 
month, and many of the articles as a 
special feature were offered at unheard 
of prices. Volume, variety and liberality 
were displayed on every hand. 








Advantage of Specials 


Elmer E. Present, of the Daniel’s 
Jewelry Co., Tucson, Ariz., finds that 40 
per cent of the people who are attracted 
to his store through specials have made 
good credit customers. Various specials . 
have been offered but a 32-piece set of 
dishes at $6.95 in a sure fire hit. Dur- 
ing the past year over 400 sets have 
been sold during three different cam- 
paigns. 

Recently 100 phonographs were sold in 
a day, but still the statement is re- 
iterated that dishes are best appreciated. 
After getting customers in the store, 
many little unexpected. favors done 
them, do much in holding their good-will. 
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ARIS, Aug. 4.—“Switch your 


necklace around so that your 
pendant will hang down from one 
shoulder, if you want to keep in step 
with the Paris way of doing things. 
Side-pendants have the approval of 
Paris these days, and are considered 
much more smart than the pendant 
which hangs either at the center- 
front or at the back.” So says the 
Paris correspondent of the National 
Jewelers’ Publicity Association. 
“One reason for the success of the 
side-pendant is that it holds the 
necklace to which it is attached in a 
U-shape, while the pendant hung at 
the center pulls a necklace into a V. 
“Some of the new side-pendant 
necklaces have little clips attached 
a few inches above the pendant. The 
clip is slipped over the edge of the 
Shoulder line of one’s dress so that 
the necklace is held in place. Some 
women prefer those that have no 
such method of attaching, since the 
continual adjustment of the pendant 
and its chain may furnish a number 
of charming gestures. 
“The necklace, which has no clip 
attachment, may be worn in any 
number of ways, but when worn with 
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What Paris Is Wearing 


New Idea for Summer Jewelry Introduced by 
French Fashion Leaders 


the pendant at an angle is consid- 
ered particularly fashionable right 
now. Some of these necklaces are of 
jade—thick log-shaped lozenges al- 
ternating with round beads, on a fine 
gold chain.” 











New Bracelet Introduced in Paris 


NEW kind of bracelet has just 

been introduced in Paris, to 
go with dresses that are reminiscent 
of earlier fashion pericds—moyen- 
age frocks, 1830 and 1880 clothes. 
Its edges are slanting instead of 
straight, so that the jeweled band 
falls down over the hands like the 
elongated sleeves of old-fashioned 
gowns. 

Often as not, this new bracelet is 
worn with a gown that is entirely 
sleeveless, and with deep evening 
décolletage. But when worn in 
pairs, they fall below the wrists and 
cover the upper part of the hand to 





give the same effect as a long, tight, 
graceful sleeve. 

Paris women like this new brace- 
let well—although it has been de- 
signed only a few weeks it has al- 
ready appeared at several smart 
gatherings. Women are finding new 
ways of wearing it—such as turning 
it upside down so that it flares up- 
ward and placing it high on the fore- 
arm. It -is sometimes seen with 
three-quarter sleeves, so that the 
jewels seem like flaring cuffs. 


Paris Takes Up Fad of Initialed Stones 


HE signet ring is reappearing 

in Paris. In its new version it 
is made from a solid piece of stone— 
the entire ring made in one piece. 
The initials are cut into its surface, 
in elaborate intaglio designs. 








Crystal, rose quartz, jade, jasper, 
chalcedony, coral and carnelian are 
some of the stones that Paris uses to 
make these new stone rings. It is 
(Continued on page 72) 
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580 Fifth Avenue, New York 











CharlesT Dougherty Co.Lnc. 


IMPORTERS of PEARLS & PRECIOUS STONES 
7-11 West 45%Street, NewYork. 


Pearls, Pearl Necklaces 
Pearl Ropes, Pearl Scarf Pins 
Black Pearls 

















CARVED CORAL BROOCHES 


Enamel and Pearl Effects 


Yellow gold mountings 
$20.00 to $75.00 


CROSSMAN COMPANY 
3 Maiden Lane New York 


$$$ —$$_______—_ 
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Predict Improvement in Diamond Business 


British Dealers Are Optimistic as to Outlook for Better Trade—West African Diamond Syndi- 


cate, Ltd., Reports Bigger Profits—Jeweled Daggers Acquired by British Museum—Onyx 
and Diamonds Embellish New Reindeer Handbags—Demand for Sheffield Plate 


LONDON, Aug. 11.—The firmness of 
the diamond market appears to be the 
one outstanding feature of the present 
rather lifeless condition of the industry. 
The trade does not look for any marked 
improvement in diamond buying until 
early fall. The diamond house of Backes 
& Strauss of Holborn Viaduct is one of 
the firms that is optimistic enough to 
believe that with the approach of the fall 
there will be a change in business con- 
ditions, which have not altered material- 
ly in the last month or so. 

“There is little business about and the 
season is now too far advanced for much 
improvement to be likely before the 
autumn,” said a partner in the firm, last 
week. “The market continues wonder- 
fully firm, in fact it is a matter of great 
satisfaction to everyone connected with 
this trade to see how stable prices have 
kept in comparison with every other 
commodity; and there is little chance of 
any serious fall in values as the raw 
material is so firmly held by the London 
Rough Diamond Syndicate. That busi- 
ness will improve in the early autumn 
is almost a certainty, as retailers’ and 
manufacturing jewelers’ stocks are very 
low and will need to be replenished in 
preparation for the Christmas trade. 
Until then it is not likely that new pur- 
chases of any importance will be under- 
taken.” 

* 1 BS 

Judging from the report presented at 
the meeting of the West African Dia- 
mond Syndicate, Ltd., at Winchester 
House, E. C., last week, the syndicate 
has much to congratulate itself on. Its 
dividend for the past year is 15 per cent. 
Its profits from 203,000 carats totaled 
$268,350, compared with $171,650 from 
163,500 carats the preceding 18 months. 





and Cutlery Increases 
By JACK BROOKS 


The company appears to be most op- 
timistic for the future. Chairman J. E. 
Green said that output from the four 
plants is being steadily maintained and 
that further activity is planned for Oc- 
tober. No difficulty has been experienced 
in the disposal of the syndicate’s dia- 
monds, it having succeeded not so long 
ago in closing a satisfactory contract for 
the disposal of output. The’ company, 
Mr. Green said, is now prospecting new 
known diamondiferous areas and some 
long options are held on good ground in 
the Gold Coast. By September or Oc- 
tober at least 10 parties should be at 
work in the fields. Four additional pros- 
pectors are leaving immediately for the 
Coast, while a small expedition is going 
to explore in South America. 


* * * 


Excellent examples of the craftsman- 
ship of the early workers in jeweled 
daggers can be seen in the collection of 
Persian and Indian weapons acquired by 
the British Museum under the Hender- 
son bequest. Nearly all the semi- 
precious materials are utilized in. the 
composition of the ornamental hilts, and 
emphasized here and there with precious 
stones. In the Indian section there are 
daggers with ivory handles and gold 
ornamentation, hilts of gold and crystal, 
and black and gold enamels. One piece 
has a haft of green jade formed in the 
shape of a horse head, with ruby eyes 
and gold and enamel mounts. A Persian 
example has a hilt of white quartz inlaid 
in gold and emerald. Another handle is 
of crystal with gold and ruby decora- 
tions. A jade hilt is inlaid with ruby 
flowers and emerald leaves. Practically 
all these pieces are of 18th century work- 
manship. 


Very smart, but costly, are the new 
black reindeer handbags with onyx tops 
and fitted with an oblong clasp which 
reveals a tiny watch when lifted. The 
bags are flat when closed, but being 
hinged in six places become hexagonal in 
shape when opened out. Each of the 
hinges is set with brilliants. On another 
type of bag an inch-long hook, with eye- 
let, is used as a fastener. The fastener 
is encrusted with tiny diamonds. 

K * * 


The jewelry store of W. Davis & Son 
in North St., Brighton, although situated 
in the heart of the town and constantly 
patroled by police, was broken into last 
week and a showcase emptied of jeweled 
bracelets and brooches worth $5,000. A 
safe containing $20,000 worth of gems 
was overlooked. It is considered a mys- 
tery how the jewel thieves evaded the 
police patrols. A ladder from a nearby 
cinema was carried to the furniture shop 
next door to the jewelry store and en- 
trance effected by an upstair window. 
From the furniture shop, also owned by 
the Davis firm, the thieves got into the 


jewelry store. 
* * * 


There is a slight change for the better 
in cutlery and plate sales. More orders 
for cutlery are now reaching Sheffield 
and the retailers are noting a more sus- 
tained interest in their cutlery depart- 
ments on the part of the shopper. The 
demand for the better quality goods is 
improving. June was one of the worst 
months experienced by the Sheffield man- 
ufacturers in years. Very much the 
same story is told in Continental centers. 
At Solingen, Germany, more than 9000 
workers in the cutlery industry are un- 
employed. 
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DESIRABLE SPACE FOR RENT 


Very desirable location ready for 
immediate occupancy, may be had now in 


THE JEWELERS’ BUILDING H 14 WEST 46th STREET 


IN THE HEART OF THE UPTOWN NEW YORK JEWELRY CENTER 
Small or large units with full North Daylight 


For particulars apply to: 


SIGLEY REALTY COMPANY 


35 West 47th Street New York, N. Y. 


Telephone Bryant 6506 
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Urges Change in Laws to Aid Settlements 





Joseph L. Herzog of National Jewelers Board of Trade Suggests 90 Per Cent in Place of Present 
100 Per Cent Creditors’ Consent in Common Law Assignments When Proposed by a 


Revision of the bankruptcy act to 
make acceptance of common law adjust- 
ments by 90 per cent of creditors legal 
instead of the present required 100 per 
cent where reputable trade organiza- 
tions are in control, was urged Sunday 
by Joseph L. Herzog, chairman of the 
National Adjustment Committee of the 
National Jewelers Board of Trade, in an 
interview published in the New York 
Times. 

Mr. Herzog, in commenting on Presi- 
dent Hoover’s order to investigate bank- 
ruptey practices, criticized the present 
procedure, in which only 51 per cent of 
consents are required when situations 
largely administrative are handled by 
lawyers and the courts, and 100 per cent 
when controlled by business organiza- 
tions. 

“Financial embarrassment is a com- 
mercial disease,” Mr. Herzog declared. 
“Petitioning in bankruptcy can be lik- 
ened to a major operation, one to be 
avoided whenever possible. One of the 
most valuable alternatives is the or- 
ganization of creditors under the aus- 
pices of some recognized trade or credit 
organization for the purpose of investi- 
gating and, in the cases of honest debt- 
ors, of effecting extensions, compositions 
or liquidations. Comparative to these, 
which are termed common law adjust- 
ments, the present bankruptcy procedure 
is decidedly cumbersome and relatively 
confiscatory. This is borne out by the 
facets that average dividends in bank- 
tuptey cases are reported to be approxi- 
mately 8 1-5 per cent. 


LEAVES BANKRUPTCY STIGMA 


“Were there no such advantages in ad- 
justments undertaken by trade organiza- 
tions as greater economy, greater direct- 
ness and greater simplicity,” Mr. Herzog 
continued, “there would still remain in 
the case of an honest debtor tremendous 
savings in morale and prestige in escap- 
ing the stigma of bankruptcy. One 
would believe that public policy would 
place a premium on the orderly super- 
vised common law adjustment, whereas 
the present law often throws almost in- 
surmountable obstacles in the way of ad- 
justments by requiring the consents of 
creditors 100 per cent in numbers and 
amount. Only 51 per cent are required 
when they are effected through bank- 
tuptey procedure. 

“While there may be obvious reasons 
that the percentage of required consents, 
when there is no court control, should be 
somewhat higher than when under the 
supervision of the courts, there does not 
seem to be any logical basis for an ad- 
justment under a trade control requiring 





Responsible Trade Body 


the consent of every single creditor, and 
regardless of the amount of his claim. 
This works to defeat justice by inviting 
preferences or unnecessary bankruptcy. 
If 90 per cent of creditors are convinced 
that an adjustment is equitable, no great 
hardship can be suffered by a 10 per cent 
minority of a different opinion. Neither 
under the supervision of a reputable 
trade organization is there any danger 
of conspiracy between creditors and 
debtor, as has so often occurred in 





JOSEPH L. HERZOG, CHAIRMAN OF NA- 
TIONAL ADJUSTMENT COMMITTEE OF 
NATIONAL JEWELERS BOARD OF TRADE 


bankruptcy cases. If conspiracy were 
possible with 90 per cent, then in all 
likelihood it would be so with 100 per 
cent. 

“Who are those who refuse to consent 
in an adjustment approved by a pre- 
dominant number of creditors?” Mr. 
Herzog asked. “The refusal to consent, 
almost without exception, can be traced 
to a desire to take advantage of power 
thus put in the hands of a negligible 
minority. A single creditor involved for 
a comparatively insignificant amount 
may become the arbiter and possess the 
weapons with which to levy tribute in 
the form of exacting preferential pay- 
ments or consigning some wholly worthy 
debtor to bankruptcy and co-creditors to 
increased losses. 

“Within the twelve years’ experience 
of the adjustment committee of the Na- 
tional Jewelers Board of ‘Trade, the 
most consistent dissenters have been 
some credit indemnity companies, cred- 
itors involved in negligible amounts, or 
houses which are notorious for a policy 





of non-cooperation with a view of exact- 
ing preference. 

“The present practice would seem to 
force the administration of embarrassed 
estates away from where they largely 
belong. The correction of this anomaly 
would be one important step in the direc- 
tion of making it possible for business to 
function within its own sphere,” Mr. 
Herzog concluded. 








Conferences, Shows and Dinner to Be 
Held by New England and National 
Gift Associations in Boston 


Next Month 


The New England Gift and Art Re- 
tailers’ Association and the National 
Gift and Art Association have arranged 
for a special confidential conference ser- 
vice which will rendered from Sept. 9 
to 11 inclusive. This service will be 
offered to operators of small stores and 
gift shops attending the shows of both 
associations to be held at the Copley- 
Plaza Hotel, Boston, from Sept. 8 to 12 
inclusive. 

F. Hilliard Young, managing director 
of the Associated Merchants of New En- 
gland, Inc., has been engaged to conduct 
this service which will be rendered free 
to those registering. The conferences 
with Mr. Young will be by appointment 
only and can be arranged by com- 
municating with the New England Gift 
and Art Retailers’ Association, 671 
Boylston St., Boston, Mass. Both organ- 
izations will also combine in holding an 
informal get together dinner at the 
Copley-Plaza Hotel, on Wednesday eve- 
ning, Sept. 10. 





) — — 





Real Pearls Revived as Paris Summer 
Favorites 


Paris, Aug. 10.—Real pearls again 
head the Paris list of fashionable jewels. 
After a season in which bright colored 
necklaces have been preferred by all 
smartly dressed people, and pearls rel- 
egated to subdebutantes who were per- 
mitted only one piece of jewelry of 
classic fashion, pearls have returned as 
the favorite jewels of sophisticated 
Parisiennes, according to the Paris cor- 
respondent of the National Jewelers’ 
Publicity Association. 

At the races held throughout the sum- 
mer season in Paris, pearls have been 
well in the majority among well-dressed 
people. The popular type of pearl jewel- 
ry of the moment is a short necklace of 
small pearls, fastened at the side of the 
neck with a rather large diamond clasp. 








THE. JEWELERS’ CIRCULAR August 21, 1930 














At Your Service— 


For 20 years the writer of this advertisement, who is still in his 30’s, has 
been associated with the jewelry trade in a position which has brought him 
in contact with every branch of the industry. 

My knowledge of the trade and acquaintance among retailers, manu- 
facturers and wholesalers, make me a valuable man for some firm in or 
around New York. With this knowledge and training I am well equipped 
to handle office or do contact work. Can furnish excellent references. I 
will appreciate an opportunity for an interview suiting your convenience. 


Address P., 4045 
Care Jewelers’ Circular 




















JACK SILBERFELD 


PARI?- 48 WEST 481TH ST. - TEL. BRYANT 5654 
14 RUE LAFAYETTE mes )6€©6NEW YORK CITY = 
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Banking Service for the Jewelry Trade 


W E offer to jewelers the special facilities developed through 
years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


IRVING Trust COMPANY 








81 Fulton Street, New York 
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Wholesalers’ Committees Selected 








President Engel Appoints Members Who Will Have Charge of the Various Activities of the 
National Wholesale Jewelers’ Association 


PHILADELPHIA, Aug. 20. — Announce- 
ment of important standing committees 
for 1930-31 has just been announced at 
headquarters here of the National Whole- 
sale Jewelers’ Association. Leading the 
others in immediate importance is the 
committee on Institute Financing con- 
sisting of 19 members of which George 
G. Gambrill, of the Eisenstadt Mfg. Co., 
St. Louis, is chairman. This committee 
has in charge the raising of $75,000 a 
year for three years and was appointed 
by President Jacob Engel of Baltimore 
under the resolution adopted at the At- 
lantic City convention in June indorsing 
the Jewelry Trade Institute of America 
and pledging the association to endeavor 
to raise a three year fund to help finance 
the Institute work. 

The Institute, if it is formed, is to be 
a separate and distinct activity outside 
of the association and the association’s 
work, for it will not hamper or interfere 
with its regular work for the betterment 
of the jewelry industry. During the 
three year period of raising the $75,000 
a year for Institute work, no change is 
to be made in National Wholesale 
Jewelers Association’s dues, they remain- 
ing the same as at present. 

The various committees 
chairmen are: 

COMMITTEE ON INSTITUTE FINANCING. 
—Chairman, George G. Gambrill, Eisen- 
stadt Mfg. Co.; A. C. Becken, A. C. 
Becken Co.; Herbert C. Schwab, A. G. 
Schwab & Sons; Edward Sickles, M. 
Sickles & Sons; George H. Edwards, Ed- 
wards-Ludwig-Fuller Jewelry Co.; A. W. 
Huggins, A. J, Hall & Son; Charles A. 
Moore, Moore, DeGrazier Co.; W. J. 
Ward, Wm. J. Ward Co.; Louis Pudrith, 
E. H. Pudrith Co.; Emanuel V. Alberts, 
I, Alberts’ Sons, Inc.; Darwin Forsinger, 
J. W. Forsinger Co.; Dory A. Smith, The 
W. J. Johnson Co.; H. W. Burdick, The. 
H. W. Burdick Co; J. N. Vander Voort, 
Vander Voort Bros.; D. C. Percival, 
D.C. Percival & Co.;W. R. Cooper, S. H. 
Clausin & Co.; E. W. Reynolds, E. W. 
Reynolds Co.; Thomas Young, Butter- 
field Bros.; A. C. Possin, Boszhardt- 
Possin Co. 

CREDITS AND @OLLECTIONS.—Chairman, 
Robert L. Coates, L. P. White; Wm. J. 
Ward, Wm. J. Ward Co.; H. L. Car- 
penter, the Albert Walker Co.; Moses L. 
Sickles, of Louis Sickles. 

AMERICAN WATCHES.—Chairman, A. 
C. Becken, A. C. Becken Co.; Darwin A. 
Forsinger, J. W. Forsinger Co.; George 
H. Edwards, Edwards - Ludwig - Fuller 
Jewelry Co.; Arthur Manheimer, Man- 
heimer Watch Co.; Moses L. Sickles, of 
Louis Sickles. 

JEWELRY, CARD GoopDS AND RINGS. 
Chairman, Herbert C. Schwab, A. G. 
Schwab & Sons; Moses Schwab, M. 
Schwab Jewelry Co.; Charles H. Spen- 


and their 





cer, Norris, Alister-Ball-Bridges Co.; W. 
R. Cooper, S. H. Clausin & Co.; Julius 
Hahn, Hahn, Jacobson & Co., Inc. 

Swiss WATCHES.—Chairman, M. Ollen- 
dorff, I. Ollendorff & Co.; Louis Aisen- 
stein, Aisenstein-Woronock & Sons; Rob- 
ert L. Coates, L. P. White. 

FLATWARE, HOLLOW WARE AND ‘TOILET 
WarRE.— Chairman, Noble R. Fuller, 
Edwards - Ludwig- Fuller Jewelry Co.; 





GEORGE G. GAMBRILL, CHAIRMAN 
ON INSTITUTE FINANCING 


Joseph B. Bechtel, Jos. B. Bechtel Co.; 
Silas B. Reagan, Baldwin-Miller Co. 

CLockKs.—Chairman, H. W. Burdick, 
the H. W. Burdick Co.; Edward A. 
Eisele, King & Eisele Co.; C. A. Rock, 
the Scribner & Loehr Co.; Edward Fil- 
holm, Benj. Allen & Co. 

DIAMONDS.—Chairman, E. A. Kiger, 
C. A. Kiger Co.; A. L. Ellbogen, Stein & 
Ellbogen Co.; W. Merritt Hurlburt, H. O. 
Hurlburt & Sons; Harry Greenwold, 
Greenwold-Grift Co. 

MEMBERSHIP.—Chairman, W. F. Broer, 
W. F. Broer Co.; Charles A. Moore. 
Moore, DeGrazier Co.; John G. Leiner, 
Benjamin Allen & Co.; A. C. Possin, 
Boszhardt-Possin Co.; William B. Ogush, 
Katz & Ogush, Inc.; C. A. Rock, Scribner 
& Loehr Co.; E. W. Reynolds, E. W. 
Reynolds Co.; H. L. Carpenter, The Al- 
bert Walker Co.; Walter Mayer, Wallen- 
stein, Mayer & Co.; Emanuel V. Alberts, 
I. Alberts’ Sons, Inc.; Emil Freyer, Sam- 
uel Weinhaus Co. 

OVERHEAD EXPENSE. — Chairman, Al- 
bert L. Ellbogen, Stein & Ellbogen Co.; 
George Kleitz, B. Kleitz & Bro. Co.; O. L. 
Ross, Ross Jewelry Co.; Emil Braude, 
Emil Braude & Sons, Inc.; H. A. Phillips, 
Geo. Phillips & Co. 


INSURANCE. — Chairman, Marcel M. 
Mirabeau, Lissauer & Co.; J. J. Schmuk- 
ler, of J. J. Schmukler; Louis Aisen- 
stein, Aisenstock-Woronock & Sons. 

TRADE PRACTICE CONFERENCE.—Chair- 
man, Joseph E. Reagan, Baldwin-Miller 
Co., Indianapolis; vice-chairman, Albert 
Ellbogen, Stein & Ellbogen Co.; Eugene 
Edelstein, Illinois Watch Case Co.; C. T. 
Gustafson, A. C. Becken Co.; Edgar M. 
Docherty, Wm. C. Greene Co.; Archie © 
Silverman, N. E. M. J. and S, A.; W. M. 
Buttrick, The Celluloid Corp.; Wilson A. : 
Streeter, of Wilson A. Streeter; James 
J. Burke, James J. Burke Co.; Wilder 
Harris, Norris, Alister-Ball-Bridges Co.; 
M. F. Cartoon, Heller-Deltah Co. 

NATIONAL STAMPING AcT.—Chairman, 
Marcel M. Mirabeau, Lissauer & Co.; 
Joseph E. Reagan, Baldwin-Miller Co.; 
W. W. Hamilton, W. W. Hamilton 
Jewelry Co. 








Southeastern California Jewelers 
Hold Meeting at Huntington 
Park 


Los ANGELES, Aug. 14.—The South 
East Jewelers Association held an inter- 
esting and well attended meeting last 
evening at Huntington Park. The session 
was presided over by President Clarence 
Runyon and the principal speaker of the 
evening was Prof. Murrill McGinnis, who 
is conducting classes in salesmanship. 


Prof. McGinnis took for his subject: 
“Jewelry Business in a Changing World.” 
He drew a contrast between methods 
used in business 20 years ago and those 
of modern times, passing through the 
various stages up to the present time. 
He also presented undeniable reasons 
for failing to succeed and suggested 
remedies for resuscitating apathetic mer- 
chants. 

Mr. McGinnis also stressed the fact 
that location has much to do with gain- 
ing trade. But above all, Mr. McGinnis 
said, the merchant must display articles 
which he knows he can sell; he must 
gain this knowledge through analysis 
and record-checking the same as is done 
by a chain store. 

“Find out just what will turn the 
quickest, the quality most in demand, the 
right day to sell certain articles and then 
advertise intelligently,” the speaker ad- 
vised, in conclusion. 

A craft talk was made by W. Crocker, 
of the Nichols Jewelry Co. F. M. Bald- 
win, of the International Silver Co., pre- 
sented an instructive address on silver 
merchandise. 

Jeweler Van Gelder was selected to 
give the craft talk at the September 
meeting of the organization. 
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“Buy from the Cutters” 
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GEMS 


Emeralds Catseyes 
Rubies Star Rubies 
Sapphires Star Sapphires 
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AUGUST 16th, 1930 
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Copyright 1929 
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Sir Thomas Lipton, the 
world’s most beloved 
challenger for America’s 
cup, arrived in NewYork. 
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Chinese Jade 
Black Opals Aquamarines 


and other 
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All of us pay tribute to his 
determination, but America 
will defend that cup so long 
as the Yankee spirit lives. 
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Precious Stones 


Our own position as 
leaders in the diamond 
industry will be main- 
tained against all legit- 
imate contenders. 


coed V\\oqes\'o)\c 


: 10 West 47"Street 
New York. 
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AMERICAN GEM & PEARL Co. 


“Dealers . (utters . Importers 


SIX WEST FORTY-EIGHTH STREET 
NEW YORK 


London Paris 
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“MIKIMOTO PEARLS. 


Genuine Pearls Cultured 


HEAD OFFICE: GINZA, TOKIO 
BRANCHES: 

OSAKA—AWAJI-MACHI NIGHOME 

OSAKA—4 

LON! T 8T. ’ 

PARIS—7-8 BOULEVARD HAUSSMANN 

BOMBAY—BULLION EXCHANGE BLDG. 


PEARL CULTURE FARMS 


GOKASHO BAY AND AGO BAY MIYEKEN 
OMURA BAY, NAGASAKIKEN NANAO BAY, ISHIKAWAKEN 
ISHIGAKIJIMA, RIUKIU, JAPAN PALAO Is Do 


Illustrated Booklet on application 
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Jewelers Safety Fund Wound Up 


Members of Insurance Organization of the Jewelry Trade Soon to Get Dividend from Surplus in 
Hands of the New York Insurance Department—Statement by Special Deputy, 
Clarence C. Fowler, in Charge of Liquidation 


Members of the Jewelers Safety Fund 
Society, the organization for many years 
that insured the merchandise of our 
manufacturers and wholesalers on the 
road, are anxiously awaiting the dis- 
tribution of the surplus funds of the or- 
ganization, which has been in the hands 
of Clarence C. Fowler, Special Deputy 
Superintendent of Insurance of New 
York State in charge of liquidation ever 
since the organization was taken over by 
the New York Insurance Department, 
some years ago. 

The Safety Fund Society, while unable 
to perform its functions further proper- 
ly, was not insolvent as will be seen from 
the fact that there is a surplus in the 
hands of the liquidator amounting to 
over $150,000 but the distribution of this 
surplus has been held up for a long time 
owing to the fact that claims by and 
against the society had to be collected 
and adjusted and an amount of litigation 
settled before the exact assets and liabili- 
ties of the organization could be known 
and the shares of the policyholders in 
the former be determined. 

There have been many comments in 
the industry upon the delay of the In- 
surance Department in connection with 


the winding up of this old organization. 


in the jewelry trade but the adverse com- 
ments have been predicated on the ignor- 
ance of the conditions that have to be 
met before a distribution of the surplus 
can be actually accomplished. It is not 
like a membership corporation or even a 
stock corporation wherein the surplus 
ean be divided pro rata or according to 
the amount of stock issued. Here each 
member’s share is dependent upon his 
individual liability on the losses assumed 
from year to year. A dividend is now 
expected within a short time and a notice 
to this effect, together with a full state- 
ment of affairs is soon to be sent out by 
the Insurance Department. 

In view of the many questions that 
have come to THE JEWELERS’ CIRCULAR in 
regard to the delay, and in view of the 
erroneous impressions that have pre- 
vailed as to the assets and liabilities of 
the company, as well as the work of the 
Insurance Department in the case, THE 
JEWELERS’ CIRCULAR endeavored to get 
from Special Deputy Superintendent 
Fowler, generally termed the Liquidator 
of the department, a statement that 
would cover the situation to date. At 
Mr. Fowler’s office, at 110 William St., 
the following memorandum was given 
out yesterday which covers the matter 
in detail. It reads: 


STATEMENT ON JEWELERS SAFETY FUND 


In the liquidator’s first report filed in 
July, 1928, there were contained sched- 





ules showing the net amount due to or 
from members of the Society on the basis 
of the assets stated in the said report 
and the approved claims’ schedule 
therein. It would, of course, be neces- 
sary to collect in full on the amounts 
payable by members in order to pay in 
full those who are entitled to share in 
the surplus. It has been difficult in 
many cases to collect the assessment ex- 
cept by resorting to suit. Pursuant to 
the liquidator’s first report, 305 of the 
members were assessed for sums aggre- 
gating $55,121.16. Of these there re- 
main unpaid 80 assessments aggregating 
$13,452.31. By reason of the death or 
insolvency of the debtors many of these 
unpaid assessments are expected to 
prove uncollectible. As to all these un- 
paid assessments, the liquidator is, how- 
ever, taking all legal means available to 
enforce payment. , 

Three claims not included in the report 
as approved and allowed claims have 
since been paid by the liquidator as the 
result of litigation, the last of these hav- 
ing been very recently settled. These 
three claims, aggregating about $32,000, 
have been finally settled at a cost of 
$23,000, and a claim for $10,000 held by 
the Society against the Jewelers’ Pro- 
tective Union has been settled by the 
liquidator with a loss to the Society of 
$5,000. On the other hand, the liquida- 
tor has recovered $12,000 on account of 
a loss for which the Society paid before 
liquidation. 

The accounts of the members as stated 
in the liquidator’s first report were pre- 
dicated upon the liabilities as stated in 
the report and upon the full collection of 
the amounts shown to be due from mem- 
bers, and the accounts of the individual 
members must necessarily be amended to 
reflect a proper distribution of the losses, 
and recovery above mentioned. 






































All claims against the Society’s assets 
having been disposed of, the superin- 
tendent of insurance has now in the 
course of preparation a second report 
which will show the amounts due to or 
from the respective members as modified 
by the distribution of the additional loss 
claims paid and salvage collected and by 
the amount of uncollected assessments. 
Upon confirmation of this report, a dis- 
tribution of surplus to those members 
entitled thereto will be in order. 

Under the charter and by-laws of the 
company, members were chargeable with 
their prorata share of all losses occur- 
ring while their insurance was in force. 
Thus, the losses above mentioned, having 
occurred in 1922, 1925 and 1926 respec- 
tively, will affect the members of the 
Society in varying degrees as_ the 
amounts of their insurance varied on the 
dates of these several losses. 

The liquidator hopes to make further 
recoveries for the members by reason of 
litigation now in progress. In one case 
judgment has been obtained against the 
Indiana Traction Company for $12,- 
534.60, the amount of loss by reason of 
a trunk of jewelry destroyed in transit 
in one of the said company’s cars. The 
Society’s interest in this judgment is 
limited to $6,000, the amount paid by it 
to the member. The traction company 
is in the hands of a receiver and whether 
the judgment can be collected is still 
undetermined. The other suit has been 
instituted against the Parmelee Transfer 
Company of Chicago for approximately 
$27,000, the amount of losses paid by 
the Society by reason of the theft of a 
trunk containing stocks of two of the 
members, from the transfer company’s 
truck. 

If such recoveries should be made, 
they together with further collections on 
account of unpaid assessments will be 
made the subject of a later supplemental 
distribution. 
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Pep Paragraphs 





Dope out any scheme to force others 
to bring you the bacon and you’ll know 
you’ve worked. 


* * * 


A good steno doesn’t have to be an 
angel; she needs only to be proficient 
and on the job during working hours. 


* e& * 


A snappy man and happy man 
Should build a dandy rep 

By doing all the work he can 
While running o’er with pep. 
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Stimulating New Impulses 
in Profitable Merchandising 









@. With the October issue (in the mail September 15th), the New JEWELERS’ 
CIRCULAR will make its initial bow as a Monthly to the jewelry industry— 
RISING TO GREATER LEVELS IN INFLUENCING AND SPEEDING 
JEWELRY MERCHANDISING AND SELLING. 












@ The New JEWELERS’ CIRCULAR will be more stimulating, more vi- 
brating, more invigorating. Every issue will be filled with ideas, illustrations, 
sketches, designs and merchandising help—surpassing anything ever attempted 
by any business journal serving the great jewelry and allied industry. 










@ You will see articles by those who are known throughout the industry as spe- 
cialists in Jewelry Merchandising. You will receive ADVANCE INFORMA- 
TION when it is ADVANCE INFORMATION. Every phase of retail oper- 
ation, selling, merchandising—as well as full and comprehensive reports of mar- 
kets and trends—will be presented in a concise, condensed, common sense way 


that will stimulate and encourage MORE PROFITABLE DISTRIBUTION! 














q@. Every comment, every article, every recommendation, every suggestion will 
be weighed and measured for TRUE VALUE and USEFULNESS before pub- 
lication. Subscribers may be assured that September 15th will introduce a new 
era in business paper service. 








@ The New JEWELERS’ CIRCULAR—DEDICATED TO PROFITABLE 
MERCHANDISING—will prove a publishing revelation and a dependable ally 
in the drive for GREATER JEWELRY PROFITS! 


PRESENT SUBSCRIB- 









MEMBER 
UDIT 
4: eed 


\\ RCULATIO $ 


THE NEW JEWELERS’ 
CIRCULAR WILL AP- 
PEAR MONTHLY — 
WITH SUBSCRIPTION 
RATES AT $2.00 PER 
YEAR. 





ERS WILL HAVE 
THEIR SUBSCRIP.- 
TIONS EXTENDED 
PROPORTIONATE TO 
THE CHANGE IN 
RATES. 


Tue JEWELERS’ CIRCULAR 


Division of the UNITED BUSINESS PUBLISHERS, INC. 


239 WEST 39th STREET 


NEW YORK, N. Y. 
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ARTISTIC CHALICE AND PATEN FOR THE ROMAN CATHOLIC 
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CHILD, PHILADELPHIA 


CHURCH OF 











THE HOLY 





Plan for Convention 





National Association of Credit Jewelers Pre- 


pare for Meeting in Chicago Next Year 


PHILADELPHIA, Pa., Aug. 16.—A busi- 
ness program and jewelry exhibition far 
surpassing anything attempted hereto- 
fore by the National Association of 
Credit Jewelers are being promised by 
the organization for its fifth annual con- 
vention to be held in the Palmer House, 
Chicago, March 16, 17 and 18. Accord- 
ing to an announcement made this week 
by J. Frank Newman, executive secre- 
tary of the association, 90 exhibition 
spaces of the 144 appearing on the 
original layout, have been reserved and 
those concerns which have made reser- 
vations promise many things in the way 
of special displays and new lines. 

On July 1 floor plans were sent out 
and already the following concerns have 
reserved space: 

Illinois Watch Co., Louis Stern Co., 
Benrus Watch Co., Warner Jewelry Case 
Co., Schless Harwood Co., I. Ollendcrff 
Co., Stein & Ell!bogen Co., Eisenstadt 
Mfg. Co., Norris, Alister-Ball-Bridges 
Co., A. C. Becken Co., Manheimer Watch 
Co., Buss-Linthicum-Thorson, Inc., One- 
ida Community, Ltd., Michigan Store 
Fixture Co., Detroit Ad Service, Dupont 
Viscoloid Co., Dennison Mfg. Co., Her- 
schede Hall Clock Co., Heller Deltah 
Co., Bulova Watch Co., Elgin National 
Watch Co., B. & E. J. Gross Co., Brouil- 
lette & Prouty, A. Hirsch Co., S. Langs- 
dorf Co., J. R. Speigel Co., Elgin Amer- 
ican Mfg. Co., Henry Lederer & Co., 





Quaker Silver Co., Art Ivory Mfg. Co., 
Jacob Segal Co., N. S. Dalsimer & Co., 
West Bend Aluminum Co., Wolfsheim 
& Sachs; Lehman Bros. Silverware 
Corp., Morsales Co., Helbein Stone Co., 
International Silver Co. 

Under the direction of Charles F. 
Baumrucker, of Chicago, chairman of 
the Chicago Convention Committee, the 
plans for the banquet and entertainment 
are well under way. 

The association is planning an excel- 


‘lent business program for the members 


who attend the convention. They will 
hear speakers discuss subjects that will 
touch on every important problem of the 
credit jewelry business. In response to a 
great many requests, E. St. Elmo Lewis, 
of Detroit, will again be on the program. 
According to present plans Mr. Lewis 
will conduct a sales and business clinic 
during the afternoon of Tuesday, March 
17, in order that those attending the 
meeting may ask him questions and get 
his opinion on their problems. The as- 
sociation is also endeavoring to secure 
two other nationally known speakers. 


NEW ENTERPRISES 


Nate Jacobs has opened an establish- 
ment in Raton, N. M. 

Miles Bradbury has opened a jewelry 
store at Anthon, Iowa. 

A jewelry store was recently opened 
in Tuskegee, Ala., by John Price. 

Lee Staker, recently opened a jewelry 
store and repair shop in Dumas, Tex. 

A retail jewelry and loan business has 











been established in Phoenix, Ariz., by 
David Goldberg. 

Joseph Gibson, Jr., has established 
himself in the jewelry business at Dar- 
lington, S. C. 

A new jewelry store has been opened 
on Lexington St., Baltimore, Md., by 
Abram Rosenstock. 

Harvey Mann, who until a year ago 
conducted a jewelry store in Limon, 
Colo., has returned to that place where 
he will reopen for business in the Mc- 
Donald building, on Booster Ave. 








An Artistic Chalice and Paten 


—_— and paten just furnished 
by Fred J. Cooper, Philadelphia, Pa., 
and for which he has received many con- 
gratulations from church officials and ar- 
tists are shown above. The pieces were 
done for the Roman Catholic church of 
the Holy Child, in the Logan section of 
Philadelphia, of which the Rev. W. J. 
McCaffery is rector. 

An especially artistic work was re- 
quired for the chalice and church 
officials expressed doubt it could be done 
in this city. But they were assured it 
could be as well done in Philadelphia as 
if sent to Europe as first planned and the 
results justified Mr. Cooper’s promises. 

The chalice is all hand made from the 
cup of solid gold to the base of sterling 
silver, heavily gilt. It was made from 
a special design of the church architect, 
George I. Lovett. The hand hammered 
knob and base are chased and tooled by 
hand in old English style, the tooling 
being especially fine. : 
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HOW'S BUSINESS? 


AUN SS RE NER T MON TH 





HIRTY-FOUR ECONOMIC EK- 
Berenice tin OF BUSINESS 
PAPERS PUBLISHED BY THE 
United Business Publishers, Inc. 


—-HERE PRESENT A COMBINED 
OPINION ABOUT THE COURSE OF 
BUSINESS DURING THE MONTH OF 
SEPTEMBER. GOVERNMENT AND 
OTHER RECORDS PROVIDE YOU WITH 
HISTORY OF RECENT MONTHS. THIS 
BOARD OF EXPERTS DEALS ONLY 
WITH THE FUTURE, ITS OPINIONS 
ARE BASED ON CLOSE CONTACT 
WITH THE MORE THAN 400,000 
SUBSCRIBERS REACHED BY THEIR 
PUBLICATIONS IN FAR- FLUNG 
FIELDS OF RETAILING AND INDUS- 
TRY. 


A general disinclination to buy has 
largely defeated any stimulation that might 
have been anticipated from price selling, 
and on many merchandising lines colder 
weather rather than economic improve- 
ment will increase retail trade. 


The scarcity of rentals in comparison to 
the number of houses for sale reflects the 
general public’s reluctance to enter long- 
term commitments and indicates some 
continued feeling of uncertainty among 
labor and salaried classes. 


There is a tendency, as displayed by the au- 
tomotive industry, to use the psychology of 


CHARTED BY UNITED BUSINESS PUBLISHERS, Inc. 






tempting better buying, but the majority 
of manufacturers are pursuing a conserva- 
tive policy of watchful waiting 


Responsibility for continued depression is 
being placed by many on world conditions, 
and impartial observers comment upon the 
American situation as largely the result of 
stimulation of non-essential consumption 
that cannot be maintained by our present 
net-wage scale. 


With vacation seasons over and relief from 
general hot weather and a relaxation from 
the acute drought conditions, September 
should, however, be a month of definite re- 
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innovations in new goods in the hopes of 





THE COURSE OF BUSINESS FORECAST FOR NEXT MONTH 


Cuperative progress. 





BUSINESS 





SALES 





RETAIL STOCKS 





COLLECTIONS 











COMMENTS 












AUTOMOTIVE 









Passenger cars 20% less, 
trucks 10% better in 
Sept. than in Aug. Pas- 
senger cars 25% to 30% 
less, trucks 13% less than 
o-—., 





Passenger cars 5% great- 
er, trucks slightly less 
in Sept. than in August. 
— lower than Sept., 


Passenger car collec- 
tions about the same, 
trucks better in Sept. 
than in August. Both 
slower than Sept., ’29. 























Sales itt September about 


DEPARTMENT | same or slightly less than 
STORES August and 6% to 8% 
under Sept., '29. 


About the same in Sep- 
tember as in August, and 
ao 8% under Sept., 


Will continue about the 
same in September. No- 
ticeably slower than 
Sept., ’29. 


New Passenger car mod- 
els expected to boost 
sales only to a limited 
extent. Agricultural 
situation will reflect on 
truck sales. 











Price selling is not being 
found especially effective 


_ asa stimulant. 














HARDWARE 




















September should show 
very perceptible increase 
over August, but some- 
what less than Sept., ’29. 


Little change in _ retail 
stocks which will be 
es under Sept., 


Should show’ improve- 
ment—but slower than 
Sept., ’29. 


Fall repairs and replace- 
ments should begin to 
accelerate seasonal 
turn after dull 
months. 


up- 
summer 

















Life insurance about 
same, fire and casualty 
better in September than 


Collection situation is 
improving in all lines. 














Larger in September 
than in August—but be- 
low Sept., ’29. 


Anticipated improve- 
ment in September over 
August—but slower than 
Sept., ’29, except in the 
far southwest. 


Increasing activity in in- 


dustry. Should show a 
favorable reflection in 
premium incomes’ and 


new business. 





This industry has weath- 
| ered 
| comparatively than some 


conditions better 


of the necessity lines. 


















































Larger pipe orders and 
fair volume of structural 
steel and reinforcing bar 
tonnages being main- 
tained. 








Decrease of about 9/10% 
in September over Aug- 
ust, with an increase of 
24.9% over Sept., ’29. 


Stabilization of produc- 
tion promises recovery of 
portion of present profit 
losses during last half of 
year. 








Purchases based largely 
upon immediate needs. 


Fair. 


September business 
should show definite im- 
provement. 





INSURANCE | in August. Better out- 
| look in all fines than 
in Sept., ’29. 
On a par with August or 
JEWELRY | slightly larger in Sep- 
| tember—but below Sept., 
| '29. 
/ Steel production should 
MACHINERY | run about 65% of capac- 
METAL | = in eee’ ane 
PRODUCTS oa under Sept., 
METALS 
{ 
| September will show de- 
eae Bs —, bas 9 
| from ugust—bu n- 
pg bn | gaan of 7% over Sept., 
impcounmnent pee in 
residential construction 
PLUMBING with continuance of satis- 
AND factory volume along in- 
HEATING dustrial lines. 
Slow progress expected 
in ee re — pany 
airs so at retail as 
SHOES | Sept., ’29, but at lower 


prices. 





Slight increase in stock 
in September—due to in- 
troduction of fall mer- 
chandise— 15% under 
Sept., ’29 








Collections about 30% | 
off Sept., ’29. Shoe in- 
dustry fortunately not an 
extensive credit ttade. 


Colder weather influence, 
rather than economic, 
will start fall season. 
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Look Out for Him 


Clever Swindler Passes Bogus Checks on 
Middle Western Jewelers 


TipToNn, IND., Aug. 14.—Jewelers, par- 
ticularly those in the Middle West, are 
warned to be cautious of a clever check 
swindler who has met with marked suc- 
cess in this part of the country. All 
three local jewelry concerns and one 
jeweler in Noblesville, 20 miles south of 
this place were mulcted by this stranger, 
who is of small stature and has the ap- 
pearance of a laborer. 

His method of operation is to send a 
small boy into a jewelry store to select 
a fountain pen. The youngster pretends 
that it is a birthday present for himself 
and that his father will return to pay for 
it, the latter part of the week when he 
receives his wages. When the man comes 
in he asks to see the pen his “son” has 
selected and then offers a check sup- 
posedly signed by a local contractor and 
marked “in full for wages.” All these 
checks have proven clever forgeries. 


SS 


Window-Smasher Caught After Loot- 
ing Brooklyn, N. Y., Store 


A youth who hurled a brick wrapped 
in newspaper through the display win- 
dow of Harry Hoffman’s jewelry store, 
540 Fifth Ave., Brooklyn, at 12.30 a. m. 
Saturday morning was caught by Patrol- 
man Frank Ludwig of the Fifth Ave. 
police station, Brooklyn, who, hearing 
the breaking glass, collared the thief 
after a four-block chase. Accomplices 
escaped with 30 watches valued at $626, 
according to Mr. Hoffman. 

The youth, who gave his name as 
Alexander Galoub, 19 years old, 36 Allen 
St., New York, was taken to the police 
station and 14 watches were found in 
his possession, according to the police. 
Mr. Hoffman identified them as his mer- 
chandise. 

Galoub was arraigned before Judge 
Rudich of the Magistrate’s Court, Brook- 
lyn, Saturday afternoon and released on 
$1,500 bail. 

Mr. Hoffman said that his loss was 
completely covered by insurance. 

















Five Bandits Hold Up and Rob 
Brooklyn, N. Y., Jeweler 
and Son 


Five bandits entered the jewelry store 
of Kieva Yasnor, 3321 Church Ave., 
Brooklyn, N. Y., last Thursday morning 
at about 10 o’clock and at the point 
of guns forced the jeweler and his son 
to surrender set and unset diamonds 
valued at about $20,000. 

Mr. Yasnor and his son, Mortimer, 
were busy arranging a showcase display 
when the thugs arrived. One man stood 
guard at the door while the others forced 
the two jewelers into a back room. The 
safe was open and the bandits emptied 
its contents of set and unset diamonds 
Into a black satchel, and then went to 
the window and took the diamonds dis- 
played there. Ordering the proprietor 
and his son to remain quiet, they then 
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left the store with the booty, hailed a 
passing taxicab, and forced the driver 
to drive away. 

As soon as the robbers had departed, 
Mr. Yasnor rushed into the street calling 
for help. Patrolman McCann heard his 
cries and commandeered an automobile, 
giving chase for nearly a mile until the 
thieves abandoned the cab and ran in 
different directions. The officer searched 
the neighborhood diligently but was un- 
able to find any trace of them. The cab 
driver refused to divulge his name to 
the police when questioned. 

Mr. Yasnor was taken to the Brooklyn 
Police Headquarters in an attempt to 
identify the robbers from pictures in the 
rogues’ gallery, but he was unable to 
find any photographs there resembling 
the thieves. 

The loss was not covered by insurance. 
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Alleged Swindler Caught 


Attempt to Pass Forged Check on Los 
Angeles Concern Is Thwarted 


Los ANGELES, Aug. 16.—Through the 
alertness of employes of Wallace & Co., 
206 W. Fifth St., the firm was spared 
yesterday the loss of a diamond ring 
valued at $385. The alleged perpetrator, 
giving the name of Frank Foster is now 
in jail. 

Thursday a well dressed man walked 
into the store and on inquiry was shown 
some diamond rings. After considerable 
time, a diamond was selected, the mount- 
ing of which did not satisfy the taste of 
the purchaser. A mounting to the man’s 
liking was picked out and the customer 
was asked to come in later and get it, a 
price of $385 having been agreed on. 

That evening, just before closing time, 
the customer sent a messenger boy with 
the check to get the ring but the mes- 
senger was told to inform “Mr. Foley,” 
the name the “buyer” had assumed, that 
no valuable articles were ever delivered 
to any one but the owner. 

Yesterday morning Wallace & Co. de- 
cided to investigate. The check was 
taken to the Security-First National 
Bank, on which institution the check was 
drawn, and it would have been paid with- 
out any misgivings, had not the amount 
on deposit been a few dollars less than 
what the check called for. Knowing that 
the supposed payee never had been 
known to overdraw his account led to 
further search and a comparison of the 
real and fictitious signature showed a 
difference which, ordinarily, would have 
passed unnoticed, so clever was the for- 
gery. 

The police were notified and when “Mr. 
Foley” appeared at the jewelry store he 
was met by two police detectives who 
took him to headquarters. There he gave 
the name of Frank Foster. 

Today it was learned, according to the 
police, that Foster is an ex-convict. He 
is connected by the police with mail rob- 
beries in several coast cities in which 
thousands of dollars in cash and securi- 
ties have disappeared from mail boxes. 

Foster is said also to have obtained 
$300 in cash from a telegraph company 
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by the use of a wealthy man’s name. He 
was turned over to the Federal authori- 
ties. 








Lone Bandit Robs St. Louis, Mo., 
Store of Rings and Cash 


St. Louis, Mo. Aug. 14—A lone bandit 
visited the jewelry store of William 
Mauch, 1436 S. Broadway, this city, last 
Tuesday afternoon and at the point of 
a gun robbed the place of rings worth 
$991 and $74 in cash. 

When the bandit entered the place 
he was approached by the manager who 
took from the supposed customer a cheap 
watch in which the latter wanted a 
crystal placed. As the manager turned 
to get the crystal the bandit drew a 
revolver and ordered him into the rear 
of the store. 

The robber then relieved the manager 
of $44 in cash, took $34 from the cash 
register and on his way out of the store 
scooped up 23 diamond rings from a 
tray in a showcase. ; 








Imitation Gems Not Synthetic 
(Continued from page 29) 





thetic to stones other than those pro- 
duced by artificial means that have ap- 
proximately the same characteristics as 
genuine precious stones is an unfair 
trade practice.” 

The opinion of the jewelry trade as to 
how the synthetic should approximate 
to the characteristics of the genuine. is 
to be found in Rule 19, Group 2 of the 
Commission, which reads: 

“This approximation should in- 
clude: (a) Same hardness with a 
tolerance of 5 per cent over or under 
the extremes of the genuine. (b) 
Same dichorism. (c) Same specific 
gravity or density with a tolerance 
of 5 per cent over or under the ex- 
tremes of the genuine. (d) Same 
chemical constituents with reason- 
able tolerance in the proportion of 
the constituents.” 

The jewelry trade knows that we have 
synthetic rubies, sapphires, spinels and, 
perhaps, one or two other gem sub- 
stances, but a great number of gems that 
have not been produced by synthesis (at 


-least, on a commercial scale) and prob- 


ably never will be. Many stones adver- 
tised as synthetic have proved to be glass 
or doublets and in no way entitled to be 
so described. In several instances com- 
ing to our attention, the advertiser put 
the responsibility upon the man who sold 
them to him and did not even know 
that he was violating the trade practice 
rules, though he had made no attempt 
to verify the qualities of the stone ad- 
vertised. 

It would be well, therefore, for every 
jeweler who intends to use the term, 
to keep Trade Practice Rule No. 6% 
promulgated by the Federal Trade Com- 
mission before the eyes of those who are 
rsponsible for his advertising copy and 
see to it that if the term be applied to 
precious stones, it is done correctly or 
not at all. ? 








54 


Death of Frank W. Harper 


ASHLAND, WIS., Aug. 16.—Frank W. 
Harper, head of F. W. Harper & Son, 
local retail jewelers, died last Sunday, 
at his home in that city. Funeral ser- 
vices. were held from his home, : with 
burial at a local cemetery. 

Mr. Harper started his jewelry store 
in Ashland in May, 1920, coming from 
Minnesota where he had been engaged 
in the jewelry business for 40 years. He 
was born at Neenah, Wis. 

Mr. Harper is survived by his widow, 
Mrs. Angie M. Harper, two sons, and 
two daughters. He was a member of 
Presbyterian Church, and the Ancient 
Landmark Lodge of the Masonic Order. 





Percy Roden 

ToRONTO, ONT., Aug. 14.—Percy Roden, 
manager and director of Roden Bros. 
Ltd., silverware manufacturers of this 
city, died suddenly at his summer home, 
Shadow Lake, Muskoka, last Friday. He 
was 39 years old. 

Mr. Roden was born in Toronto, son 
of the late Thomas Roden and had been 
with the company for 16 years. He was 
appointed a director of the concern three 
years ago. 

He had apparently recovered from the 
effects of an illness, and set out for a 
business trip to the Pacific Coast re- 
cently. While there he felt ill and re- 
turned home leaving Vancouver on July 
26, and went up to his summer home for 
a rest. 

Mr. Roden was a member of the Ash- 
lar Lodge, F. & A. M. and of the Park- 
dale Canoe Club. 

His widow, one son and one daughter 
survive. 





Barnett Daniel 


Barnett Daniel, well known manufac- 
turing jeweler, 330 Fifth Ave., New 
York, died at midnight last Saturday at 
his home at 160 Claremont Ave., Mount 
Vernon, N. Y., following a sudden heart 
attack. He was 51 years old. Funeral 
services were held last Sunday at the 
Riverside Memorial Chapel with buriai 
in Mount Judah Cemetery. 

Mr. Daniel was born in Russia in 1879, 
coming to this country when about 13 
years of age. He started in the jewelry 
trade as an apprentice and entered into 
business for himself as a manufactur- 
ing jeweler during his 21st year, locat- 
ing at 32 Maiden Lane. Five years later 
he became associated with Rosenberg 
& Daniel, at 47-49 Maiden Lane. He re- 
mained in partnership with Mr. Rosen- 
berg until 1918, when he went to Provid- 
ence, R. I., establishing a factory there 
and maintaining a New York office at 37 
Maiden Lane. In May, this year, he 


moved the concern to its present address 
on Fifth Ave. 

Deceased was active in the civic affairs 
of his community, was a member of the 
Jewelers’ Square Club, and the Emanuel 
Lodge, F. & A. M. He also belonged to the 
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Jewish Center of Mount Vernon, N. Y. 

Surviving are three daughters and two 
sons, one of whom, Irving, is associated 
in the business. A son-in-law, Simon 
Rubin, is also connected with the con- 
cern. 





Thomas A. Craig 


Macon, Mo., Aug. 15.—-While crossing 
a highway last Saturday night, Thomas 
A. Craig, for 50 years engaged in the 
jewelry business here, was struck by an 
automobile and so badly injured that he 
died a few hours later at his home in this 
city. Funeral services were held last 
Monday afternoon with Rev. J. E. Chap- 
pell and Rev. Mr. Webb officiating, fol- 
lowed by Masonic services at the grave 
in Oakwood Cemetery. 

Mr. Craig was born at Newcastle-on- 
the-Tyne, Eng., and would have been 79 
years old next month. When a boy he 
was brought to this country by his sister 
and after several years secured employ- 
ment at various places. He finally came 
to Macon and became a partner with a 
Mr. Hobbs in the jewelry business. He 
later became sole owner of the business 
which he conducted until the time of his 
death. 

He was a member of the Masonic order 
and was also affiliated with the St. James 
Episcopal Church. 

Deceased is survived by his widow, 
three sons and a daughter. 





Max H. Kling 


Max H. Kling, 74 years old, identified 
with the jewelry trade in New York and 
Newark for the past 50 years, died by 
his own hand late last Thursday evening 
in his room at the Hotel Woodstock, 127 
W. 43rd St., New York. Mr. Kling shot 
himself through the head with a revolver. 
The cause for his action was attributed 
by his family to his business troubles, 
who said that they believed he feared to 
become a burden on his friends. 

Mr. Kling was born in Russia in 1856 
and came to the United States in the 
early ’70s. Soon ‘after his arrival he 
established himself as a diamond im- 
porter in the Maiden Lane district, trad- 
ing as Elber & Klinkostein. Later Mr. 
Kling abbreviated his surname and for 
a short time was associated with Kling 
& Sachs, and later Kling & Baer. In 
1908 he formed a corporation under the 
name of the 10 Karat & 14 Karat Mfg. 
Co., thus entering the manufacturing 
line. In 1914 he moved the business to 
Newark. forming a new corporation as 
the E. H. Kling Co., Inc. In 1928 he 
suffered serious losses in Chicago through 
a hold-up which forced the liquidation 
of his concern. After that he acted as a 
diamond hroker. 

Deceased is survived by a brother, Leo 
Kling, and a sister, Romana Rosenson. 

A private funeral was held last Friday 
after which the remains were cremated. 
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Window Smashers Steal Watches 
From Nashville, Tenn., Store 


NASHVILLE, TENN., Aug. 15.—Early 
yesterday morning, thieves broke the 
front show window in the jewelry store 
of Weinstein & Son, 220 Fifth Ave., this 
city, and escaped with watches reported 
to be worth more than $200. 

A small piece of iron wrapped in a 
tobacco sack was used by the thieves to 
break the window. They worked un- 
molested and after smashing a hole in 
the window scooped up 15 timepieces and 
fled. 

A similar robbery was committed at 
the same store last January when 
jewelry worth about $300 was taken, 








BUSINESS RECORDS 


Arthur Otis Fowler, Huntington Park, 
Cal., has assigned. Assets are given as 
$5,230 and liabilities $3,378. 

An involuntary petition in bankruptcy 
has been filed against the Maskall Jewel- 
ry Co., Knoxville, Tenn. 

Irving Gelb & Co., Spokane, Wash., 
are reported to have made an assign- 
ment, 

The Diamond Palace, San Diego, Cal., 
Julius A. Rein, proprietor, is reported 
to have assigned with release. 

The Arizona Gem & Jewelry Co., Inc., 
Phoenix, Ariz., has assigned. The assets 
are estimated at $5,000 and the liabilities 
at $7,500. 

J. Stoneham, Clarksdale, Miss., is 
offering a 20 per cent settlement. Assets 
are given as $1,500 and liabilities ap- 
proximately $11,500. 

Hutchison & Heustis, Providence, R. I., 
are offering a 20 per cent settlement, 
payable five per cent in cash and 15 
per cent in notes. 

Henry S. Gold, Long Beach, Cal., has 
assigned with release. Assets are given 
as $4,871, and the merchandise liabilities 
$4,734. It is reported that the assets 
will be sold. 

Roessel & Co., Los Angeles, Cal., have 
executed an assignment. It is claimed 
that the assets amount to $80,000, of 
which $40,000 is merchandise pledged to 
secure $15,000 cash advanced. The 
liabilities are given as $84,000. 

The Bassett Jewelry Co., Inc., Provi- 
dence, R. I., is offering a settlement of 
35 cents on the dollar, payable 10 per 
cent in cash and the balance of 25 per 
cent in three notes. The notes are to be 
payable 10 per cent on Jan. 20, 1931; 
five per cent July 20. and 10 per cent Jan. 
20, 1932. 











W. A. Mertz, salesman for the Hir- 
mond Sales and Novelty Co., Milwaukee, 
Wis., and his wife, were held up on the 
road south of Sparland, IIl., one night 
recently, and robbed of watches, com- 
pacts, electric clocks and other novelties, 
valued at $3,000. Bandits, opening fire 
on the Mertz car, forced Mrs. Mertz, 
who was driving to halt, after she had 
attempted to outspeed the bandit car. 
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As Seen on Fifth Avenue 


By Dorothy Doran* 


'T is considered the height of fashion this summer 

to have your traveling costume match in color the 
fittings of your traveling case. If the toilette articles are 
emerald green, for example, then your dress or suit and 
your hat should be exactly the same shade, and your 
handbag, and shoes and gloves harmonize, as well, if you 
want to be one of those perfectly turned out individuals 
the French couturiers are so enthusiastic about. Of 
course, this means first of all, that you must have a good- 
looking traveling bag—preferably one of the latest of 
black calfskin, lined with light cross-grained silk, with 
appointments of colored enamel over sterling silver or 
gold. In the smartest of these now the brush and mirror 
are square-shaped, and there is, besides, quite an assort- 
ment of articles, including a clothes brush, shoe horn and 
nail file, two lotion bottles, a toothbrush holder and three 
cold cream jars, with a small traveling clock strapped in 
the center. 

A fashionable New York débutante of this season who 
recently sailed for Europe carried a bag of this kind, 
lined with old gold silk, in which the accessories were of 
Nile green enamel over gold and edged with lapis blue. 
As a perfect accompaniment, she wore a Nile green 
tailored silk suit and beret; old gold sandals, stockings 
and handbag, and her jewelry consisted of a chain and 
bracelets made of lapis and green jade links framed in 
green gold. 


MEN Too LIKE NOVELTIES 


HEN it comes to the small but important details 
of dress, men are just as much interested in 
novelties as women. They like their collar pins and belt 
buckles cut on the latest lines, and you have only to look 
about you at any country club to observe that the most 
striking sports outfit brightening the golf course is in- 
variably masculine. Among the latest novelties to 
capture the fancy of the male golfer is an oblong collar 
pin consisting of several large tacks strung on a gold 
bar. The tacks have red enameled tops and ivory points, 
and are supposed to represent the golf course tees. 
But the crest of masculine golfing chic nowadays is 
represented by a full set of English crystals—including 
collar pin, belt buckle, cuff links and tie clip—with 
brilliantly painted miniature golf clubs imprisoned in the 
white crystal moons. There are also gold cigarette cases, 
lighters and flasks having the same kind of crystal as a 
central decoration, but these are not necessarily part of 
the set. 


FOR THE WEDDING ANNIVERSARY 


HATEVER happens to later wedding anniver- 

saries, the first one is scarcely ever overlooked. 
Even the families of the first-yearers are apt to remem- 
ber with a start that Marjorie and Arthur will have 
been married a year on Wednesday, and dutifully rush 
downtown to pick out some suitable souvenir for the 
occasion. There is one gift, which, it 'seems to us, is the 





*Fashion writer for the National Jewelers’ Publicity Association. 


perfect one for such families. It is the new boxed guest 
set of sterling silver containing all the necessary flatware 
to serve just one person—the odd guest who so frequent- 
ly turns up (ask any young hostess) to cause anxiety 
when the household silver is limited to four or six. And 
it is so easy to manage—just a word to the jeweler who 
supplied the couple’s wedding silver, and he makes up 
the guest set to match. 


HE matched ensemble idea, which seems to have 

reached its peak of popularity with all other kind 

of apparel this summer, has ceased to do7ainate 
jewelry. The tendency now is to make each piece of 
jewelry a separate creation, worthy of special attention 
in itself, although stones of the same color are favored 
for necklaces and bracelets and earrings of different 
designs. However, if you want to wear a green tourma- 
line bracelet with an emerald necklace, according to the 
latest Paris decree, that’s quite all right! 


RINGS LARGE AND DISTINCTIVE 


S for finger rings, they have become completely 
ofA ‘emancipated from the general ensemble rule. 
The latest finger rings favored by fashion are huge and 
distinctive, so that once your eye encounters one on a 
lady’s finger, it is likely to hover there for the rest of 
the evening. We say evening, for of course these are 
evening rings. Since they extend beyond the first 
knuckle, it would be rather difficult for a lady in need of 
the use of her hand to wear them during practical day- 
time hours. Among the most interesting of these new 
rings are some of brilliantly hued enamel, cut in diamond 
or heart shape, and studded all over with small diamonds, 
rubies and emeralds. There are also huge coral rings of 
the same shape, made of dozens of tiny round coral beads 
set in a background of gold. The same effect is obtained 
with turquoise beads, and also with lapis— lazuli. 


RED AND WHITE FAVORED 


A in recent years has there been a summer 

in which so much bright red and white has been 
worn—white satin evening gowns with red velvet wraps; 
white silk sports frocks with red flannel coats; white 
organdie with red silk scarves and red picture hats; red 
poppies and roses against a white background in flowered 
prints and chiffons. With the red and white combination 
seen in the evening at Southampton, jewelry made of 
small ruby beads caught at intervals with diamond links 
is. usually worn. And for red and white daytime outfits 
there are some stunning sets of carved ivory beads, 
interspersed with tiny bright red enamel ones. One 
costume observed the other day on an attractive blonde, 
sitting in a red roadster, consisted of a white silk frock, 
stockings and gloves; red sandals, red handbag and red 
sailor hat, a long necklace of the white ivory and red 
enamel beads just described; and as the lady waited 
for a woman friend in a nearby shop, she drew a cigarette 
from a red enameled casé and lighted it with a red 
enameled lighter. 





THE JEWELERS’ CIRCULAR August 21, 1930 


* 





wel {4 Kt 
Gold filled. 
Price, $50.00 


No. 6519 

15 Jewel 14 
Kt. White Gold 
filled. Price, 


No.. 6520. 15 Jew 
14 Kt. Yellow Gold 
filled, Price, $50.00 


FOUNDER -O 


No. 1018 

15 — 

Kt. White Gold 
filled, Radium Dial. 
Price, $50.00 





No. 1020. 7 Jewel 
-44 Kt. White Gold 
filled, Radium Dial. 
Price, $42.50 



























August 21, 1930 











nyo, 






NEW YORK NOTES 


J. Robert Sweet, manager of the Pro- 
vidence office of the National Jewelers’ 
Board of Trade, is in New York this 
week on a business and pleasure trip. 
He is accompanied by his wife. 

Raymond Abrahams, 522 Fifth Ave., 
accompanied by his wife and mother, 
were expected to return home yesterday 
(Wednesday) after completing a trip to 
California and the Canadian Rockies. 

Miss Hattie Yokelson of Yokelson Co., 
74 W. 46th St., is making a two weeks’ 
automobile tour, stopping at Saratoga, 
Niagara Falls, Thousand Islands and 
many points of interest in Canada. 

An offer of settlement of 20 cents on 
the dollar in cash was made to their 
creditors by Bendheim Bros., 1165 Broad- 
way, at a creditors’ meeting held last 
Thursday. 

The creditors of the E. Z. Gofskor Dis- 
tributing Co., Inc., which was adjudi- 
cated bankrupt March 18 last, will hold 
a meeting next Monday at 11 a. m. at the 
office of Harold P. Coffin, referee in 
bankruptcy, 217 Broadway. 

Announcement has been made of the 
marriage of Gustav J. Bertram, sales- 
man for the American Platinum Works, 
and son of Emil V. Bertram, jeweler of 
East Orange, N. J., to Miss Janis T. 
Callahan, of West Orange. 

Part of the bankrupt stock of J. 
Macher, Inc., 15 Maiden Lane, was pur- 
chased last week by Aisenstein-Woronock 
& Sons, Inc., 580 Fifth Ave. The stock 
taken by this concern consisted of 
watches and watch cases, furniture and 
fixtures. 

E. B. Van Houten, 290 Broadway, has 
appointed C. C. Skore, 130 Post St., San 
Francisco, Cal., as Pacific Coast repre- 
sentative to sell his cut, engraved and 
decorated glassware. Mr. Van Houten 
was formerly president of the Williams- 
burg Flint Glass Co. of Brooklyn. 

Morris Goldstein of M. & I. Goldstein, 
diamond importers, 48 W. 48th St., sailed 
for Europe recently on the Bremen on 
an extended purchasing trip. Mr. Gold- 
stein while in Europe will visit the prin- 
cipal diamond markets in Amsterdam, 
Antwerp and Paris and expects to re- 
main abroad about 10 weeks. 

Herberts’ jewelry store, located at the 
corner of 125th St. and Seventh Ave., has 
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leased for a period of 21 years the ad- 
joining 20 feet of property on 125th St. 
and the three adjoining stores on Seventh 
Ave. These leases expire May 1, 1931, 
after which date Herberts will occupy 
the entire corner building. 

Listed among the acquisitions of the 
Metropolitan Museum of Art for the 
month of August are the following: A 
silver can made by Jacob Hurd; two gold 





phoenixes with original pearls, T’ang 
Dynasty; five headdresses taken from 
tombs, ornamented by gold with feathers 
and pearls, late Ming Dynasty. 

The Morris Landau Diamond Im- 
porters, Inc., of New York and Antwerp, 
have joined with Isidore Funt in estab- 
lishing the Superb Diamond Cutting 
Corp. with a factory at 106 Fulton St. 
and office at 20 West 47th St. This com- 
pany has been organized for the cutting 
of rough diamonds and will be under the 
direction of Mr. Funt. 

The office of the Jewelry Crafts As- 
sociation, 48 W. 48th St., was closed for 
one hour last Thursday morning out of 
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respect for the memory of the late Henry 
Agate, a charter member and former 
vice-president of the organization. Fun- 
eral services for the late Mr. Agate, 
which were held last Thursday at the 
West End Funeral Parlors, were at- 
tended by many of his friends in the 
trade. 

Friends and relatives of the late Rose 
Pusrin, mother of Adolph and Jack 
Pusrin, well known members of the 
jewelry trade in this city, are being in- 


‘vited to attend the unveiling of a tomb- 


stone to the former on Sunday afternoon, 
Sept. 14, at 2 o’clock. The monument is 
located on the Moscow Benevolent Plot 
in the Washington Cemetery, Section No. 
3. Dr. Katz, Chaplain of Sing Sing 
prison, will officiate at the ceremony. In 
the event of rain the unveiling will be 
postponed until the following Sunday. 

A meeting of the Brooklyn Retail 
Jewelers Association was held last 
Thursday night at the meeting rooms in 
the Johnson building, Brooklyn. Phineas 
Peters, president, presided over the 
gathering at which matters pertaining to 
the national convention were discussed 
exclusively. Charles T. Evans, secretary 
of the A. N. R. J. A., spoke briefly, giving 
a summary of the activities that will 
be featured at the convention and 
enumerating the duties of the various 
committees that will serve to make the 
affair a success. Harry Bromley was 
elected to honorary membership in the 
organization, after which the meeting 
came to a close. 

It was reported several days ago that 
an ex-convict had been arrested charged 
with being a participant in the holdup 
and robbery July 14 at the jewelry store 
of Morris Leibowitz, 100 Forsyth St., 
in which A. S. Scharf, manufacturing 
jeweler, 149 Canal St., who was visiting 
the Leibowitz establishment at the time, 
lost rings and bracelet mountings worth 
between $8,000 and $10,000. Upon in- 
vestigation by a JEWELERS’ CIRCULAR 
reporter it was found that the prisoner 
held by the police could not be identified 
as one of the robbers. Mr. Scharf stated 
that the suspect did not resemble either 
of the two bandits who committed the 
holdup. He remarked, however, that he 
did see one of the pair several days 
ago in an automobile, but before he could 
locate a policeman the car disappeared. 

John M. Schulz, who is associated with 
his brother, James Schulz, sole agents 
in the United States for Ed. Koehn 
watches, Geneva, Switzerland, with New 
York offices at 36 W. 47th St., will leave 
for Geneva on the Berlin which sails to- 
day (Thursday). Mr. Schulz will make 
his headquarters in Geneva at the Ed. 
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Koehn factories and will have charge 
of the production end of the business. 

The business of Philip Sloves, 35 Maid- 
en Lane, is now being conducted under 
the style of Philip Sloves & Son, Inc., at 
the same address. 

A. Zucker, 17 W. 38th St., has made 
an offer of 15 cents on the dollar in 
settlement with his creditors, five cents 
in cash and 10 cents in notes. The as- 
sets are reported to be about $1,000, with 
liabilities amounting to $12,000. 

Morris S. Claar, of Claar Bros., im- 
porters of diamonds, 10 W. 47th St., has 
returned from abroad accompanied by 
his mother, Mrs. Yetta Claar, after com- 
pleting a successful purchasing trip in 
the diamond markets of Antwerp, Am- 
sterdam and Paris. 

Benjamin E. Graubard, diamond mer- 
chant and jeweler, 71 Nassau St., has 
written his office that he is returning this 
week from his two months’ stay in Cali- 
fornia. While there Mr. Graubard 
looked over the field with a possibility of 
opening a branch office in Los Angeles 
in the near future. 

An involuntary petition in bankruptcy 
was filed last Saturday against Sidney 
Kramer, trading as Kramer Bros., 3630 
Broadway. The petitioning creditors are 
I. Ollendorf Co. Inc., Salzman Bros. and 
Louis Manheimer Bros. Inc., each with 
claims upward of $200. Judge Frank 
J. Coleman of the District Court ap- 
pointed the Irving Trust Co., as receiver 
and Peter B. Olney Jr. was designated 
as referee. 

‘Abraham Schafran, Jacob Kreitz and 
William Vulcan, recently indicted by 
the Federal Grand Jury, charged with 
violating Section 593 B. of the Tariff 
Act of 1922, namely, with receiving, 
buying or selling and facilitating the 
transportation of goods after the same 
had been unlawfully imported into the 
United States, appeared before Federal 
Judge Warren B. Burrows last Tuesday 
morning and pleaded not guilty. Trial 
was set for Sept. 9. Vulcan, who shares 
an office with Schafran at 116 John St., 
was taken into custody shortly after the 
arrest of the other two men by Federal 
agents. There were 640 watch move- 
ments confiscated by the government, 
which according to the authorities were 
illegally brought into this country. 








Daily opportunism, trial and error 
methods, and determining major policies 
on the basis of competitors’ policies 
rather than on known facts of profitable- 
ness were warned against by H. C. Dunn, 
of the Domestic Commerce Division in a 
recent address at Toronto before the con- 
vention of the National Retail Credit As- 
sociation. He indicated instead the con- 
centration of effort where it produces 
the highest returns as the soundest ap- 
proach to the problems of distribution. 
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Thieves Steal Diamond Pin from 
Springfield, Mass., Store 


SPRINGFIELD, MAss., Aug. 15.—A sneak 
theft was committed at the jewelry store 
of True Bros., 1390 Main St., this city, 
last Wednesday, by two well dressed 
young men who stole a diamond and 
platinum bar pin valued at $940. The 
theft was committed by one of the pair 
while the other engaged a clerk in con- 
versation in the rear of the store. 

Upon entering the store one of the 
men asked to be shown a watch. While 
the young lady clerk was waiting on him, 
the other man strolled about the store 
apparently looking at the merchandise 
on display. The man at the rear of the 
store finally selected a watch and hand- 
ing the clerk a $20 bill instructed her 
to take out $2 as a deposit, stating that 
he would return in a few days and pay 
the balance. As the clerk thought the 
$20 bill might be bogus she refused to 
take it and the men left stating they 
would go. to the bank across the street 
and have it changed. As the pair left 
a woman customer who had been in the 
store waiting to be attended to, called 
the clerk’s attention to the fact that she 
had observed one of the men put his 
hand into a showcase and take out a pin. 

Both men presented a good appear- 
ance. The one who engaged the clerk’s 
attention was said to be about 25 years 
old and of medium build. He wore a 
blue serge suit, black shoes and a 
panama hat. His partner, in addition to 
being tall, was said to be of a dark com- 
plexion, dressed in a bluish gray suit, 
black and white sport shoes and a pan- 
ama hat. 








ROCHESTER, N. Y. 





Miss Mae Cohen, of Rochester, will 
become the bride of Harry Weis, mem- 
ber of the firm of Weisbuch & Weis, re- 
tailers, 115 Clinton Ave. N., Sept. 2. 
The couple will honeymoon in New York 
and Atlantic City. 

Plans for a second social event before 
the anticipated fall rush of business will 
be discussed by members of the Roch- 
ester Retail Jewelers’ Association at 
their first fall meeting in the Powers 
Hotel, Sept. 4. The association recently 
held a successful outing at a Lake On- 
tario Beach. 

Pickup in the wholesale trade last 
week in Rochester gave new hope for an 
impetus to retailers. Diamonds showed 
the best advance with clocks and orna- 
ments, following. Odds and ends sales 
in retail stores still are common, al- 
though retailers are not showing much 
hesitancy in laying in fall and winter 
stocks. 

Albert 'H.- Klem, who formerly con- 
ducted a retail clock and gem store in 
the Mercantile building, has reopened 
his establishment at his home as a dealer 
in hall, wall, office and _ self-winding 
clocks. Work now is under way on an 
addition to house his new quarters. Mr. 
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Klem also has been retained by the City 
of Rochester to keep its official clocks jn 
condition. 








From Here and There 





Carl Coe, for many years a jeweler 
at Cashton and Viroqua, Wis., died re. 
cently at a hospital in Sparta, Wis. 

Louis Tas, diamond merchant, has 
announced the removal of his Amster. 
dam offices to Sarphatistraat 47, Am- 
sterdam, Holland. 

The Smith jewelry store, 58 Front St,, 
Port Jervis, N. Y., has been purchased 
by Herbert W. Lare, who was employed 
by the late Mr. Smith for 15 years asa 
watchmaker. 

The business of the Royal Jewelry Co,, 
Fargo, N. D., was incorporated re- 
cently with a capital of $25,000. The 
incorporators are: J. G. Neima, A. M, 
Neima and E. Thimgan. 

The Hoover & Smith Co., a well known 
jewelry firm of Philadelphia, Pa., has 
moved from its old location, 712 Chest- 
nut St., to 726 Chestnut St., where it is 
occupying the second floor. 

By crashing a plate glass window with 
a hammer, police report, thieves recently 
looted the jewelry store of J. Max 
Hackel, 212 Broadway, Rensselaer, N. Y. 
The loss was estimated at approximately 
$100. 

M. Levitz, senior member of the firm 
M. Levitz & Co., Albany, N. Y., sailed 
recently for Europe on a visit to the 
foreign diamond markets. He was ac- 
companied by his daughter, Mrs. E. H. 
Bocian. 

Using an apparently broken-down 
automobile as a ruse, two bare-headed 
young men early on the morning of 
July 28 robbed the Royal Jewelry Store, 
Columbus, Ga., of between $100 and $150 
worth of watches. 

The Dan. S. Dunham Mfg. Jewelry 
Co., San Antonio, Tex., recently opened 
a factory at 411 Hoefgen Ave., that city. 
In the new plant Mr. Dunham will main- 
tain a special order department for the 
manufacture of white gold and platinum 
jewelry. ; 

Watches and rings valued at $500 wer 
recently taken from the show window of 
the Miller Jewelry Co., Indianapolis, 
Ind., by a thief who broke the glass. 
Police and officers of the company were 
notified by employes of the A.D.T. who 
noticed the broken glass. 

The H. R. Terryberry Co., Inc., manu- 
facturing jewelry concern, has taken 4 
five-year lease on 2300 square feet of 
floor space in the Alexander building, 
Grand Rapids, Mich., where it will manu- 
facture school and college jewelry. The 
concern is moving from Providence, R. I. 

The formal opening of Silverman’s 
jewelry store, 405 Spruce St., Scranton, 
Pa., took place recently with a multitude 
of friends in attendance, bringing floral 
emblems and wishes for success. The 
new establishment is much larger than 
the former store and the addition of an 
optical department is another feature 
of the Silverman store. 
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ATTLEBOROS 


Mr. and Mrs. Harold E. Sweet arrived 
home last week from Europe, having 
reached New York on the liner Europa, 
after a tour of several weeks on the con- 
tinent. 

The J. F. Sturdy’s Sons Co. annual 
outing of employes was held last Satur- 
day at Rocky Point, about 400 participat- 
ing in the occasion. The trip from Attle- 
poro Falls to Rocky Point was made by 
automobile. 

The employes of the R. F. Simmons 
Co. went to Rocky Point on the west 
shore of Narragansett Bay Saturday for 
their annual outing. The merrymakers 
left the factory on N. Main St., at 9 
o’clock in four buses and a long proces- 
sion of private automobiles and at noon, 
a special shore dinner was served. There 
was a long program of athletic sports, 
water sports and the midway. The re- 
turn was not made until early evening. 











PROVIDENCE 


Adolf Jaeger has filed a statement at 
the office of the City Clerk that he is 
the owner and operator of the Federal 
Chain Co., 189 Public St. 


Arthur L. Young of Young Bros., who 
with Mrs. Young has been traveling for 
several weeks are now in Mexico City, 
Mexico. On their way back they will 
spend a few days in Havana, Cuba, sail- 
ing on the new steamer Morro Castle on 
Sept. 3. 

George A. Guenet, 52 years old, for 
several years a retail jeweler in Phenix, 
died at his home in this city last week 
after a long illness, which necessitated 
his retirement from business some 
months ago. He is survived by two sons 
and two daughters. 


A decree has been entered by Judge 
Carpenter in Superior Court appointing 
Calvert E. Casey as permanent receiver 
of the manufacturing jewelry concern of 
Fischer & Preufer, Inc., of this city, 
under bond of $3,000. The report of the 
temporary receiver was filed and the 
receiver discharged. 

The A. & J. Novelty Mfg. Co., Inc., of 
this city, has been incorporated under 
the laws of Rhode Island with an au- 
thorized capital of $10,000 consisting of 
200 shares of common stock of $50 each. 
The incorporators are Justin P. Mc- 
Carthy, Joshua Bell and H. V. Carroll, 
all of Providence. 

Aram E. Hagopian, for several years 
proprietor of the Empire Enameling Co., 
at 185 Eddy St., died last week after an 
illness of three weeks. A native of 
Armenia, Mr. Hagopian came to this 
country some 25 years ago and took up 
& residence in Providence. Besides his 





widow he is survived by three children. 

Among the jewelry buyers reported in 
this city and vicinity during the past 
Week were the following: Mr. Bruner, 
Anderson-Dulin-Varnell Co., Inc., Knox- 
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ville, Tenn.; Mr. Brown, Charles A. 
Brown Co., Inc., Boston; Mr. Solomon, 
Regent Importing Corp., New York city; 
Mr. Ritter, Ritter, Greenburg Co., Phil- 
adelphia; Mr. Levy, A. Levy Co., New 
York city; Mr. Morris, Morris, Mann & 
Reilly, Inc., Chicago; Mr. Pudan and Mr. 
Hibbard, of F. M. Pudan & Co., Spring- 
field, Mass.; Mr. Kaskel, D. Lisner & Co., 
New York city; Mr. Perry, Perry Bros., 
Dallas, Tex. 








BOSTON 





The Boston Credit Bureau, Inc., will 
hold its first annual outing at Pemberton 
Aug. 21 with sports and a shore dinner 
as features. A number of credit jewel- 
ers are members of the organization 
which was started by H. Paul Siegel of 
the Washington Jewelry Co., and Ralph 
Mannis of the Lenox Jewelry Co. 


A diamond bar pin valued at $1,000 
was stolen from the store of True Bros., 
Aug. 12, by two men, one of whom oc- 
cupied a clerk’s attention while the other 
helped himself to the piece of jewelry. 
The men left after the clerk had refused 
to take a soiled $20 from which a deposit 
of $2 was to be deducted on account of a 
watch. 

Fire destroyed the plant of A. H. 
Hews & Co., makers of fine pottery and 
china, Cambridge, last Thursday, with a 
loss estimated at $350,000. The pottery 
works were said to be the largest in the 
country. The company was established 
In 1765. The structure just destroyed 
was erected in 1888. The floor space 
of the building was four acres. The 
Hews company is well known to mem- 
bers of the jewelry trade. 

What was thought at first to be an 
attempt at window smashing by a thief 
at the store of the J. S. Round Co., 
Washington St., turned out to be the 
result of a rock being hit and hurled 
through the air by a passing automobile. 
The machine drove the stone with great 
force against the window. The police 
were notified and placed a guard in 
front of the store to protect the jewelry 
until Mr. Round arrived to remove the 
articles, consisting of several gold 
watches and pendants. 
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LOUISVILLE 





Four rings and a diamond stud were 
recently stolen from the home of W. N. 
Warren, jeweler, at Paducah, Ky., the 
loss being more than $2,500. 

A thief recently sawed through steel 
bars at the jewelry store of H. R. 
Moore, Columbia, Ky., and stole about 
$200 worth of jewelry and $2 in cash. 
It was the fourth robbery in two years. 

Casper Ritzi, for 50 years in the jewel- 
ry business at Brookville, Ind., where 
he was also president of the Peoples 
Trust Co., died recently at his home in 
that city. He was born in Dearborn 
County, IIll., in 1858. 

Part of the fixtures of the Lemon & 
Son jewelry store, Seelbach Hotel build- 
ing, have been removed, to be remodeled 
before being placed in the new store near- 
ly a block south of the old iocation. It 
is understood the new store will be oc- 
cupied in September. 








BALTIMORE 


S. & N. Katz have taken over the busi- 
ness of Henry Castelberg, Eutaw and 
Lexington Sts., and an entirely new store 
front and interior is now being built. 

Abram Rosenstock, who was with 
Henry Castelberg for 35 years has 
opened a new store on the south side 
-of Lexington St., between Eutaw and 
Howard Sts. 

A spirit of pronounced optimism per- 
vades the local jewelry trade. Many of 
the local jewelers reported sales of from 
eight to 15 per cent during July in ex- 
cess of their sales for July, 1929. s 

Two window smashings were reported 
to the police here during the week but 
vigilance by citizens prevented a general 
looting of the windows. A wrapped brick 
was used to break the window in the 
store of the Holtzman Jewelry Co. on 
N. Howard St. The thief scooped up 
jewelry valued at $125 before he was 
observed by a chauffeur. At the ap- 
proach of citizens the thief fled through 
a narrow street and made his escape. 
Two nights later a show window at the 
store of Abram Rosenstock, 300 block W. 
Lexington St., was smashed with a brick. 
A watchman across the street yelled at 
the man who fled from the scene without 
obtaining any jewelry. 








== 





Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 


Selling Price 
London U. 8. Gov’t New York 
Date Official Assay Bars Official 
Ve Peer 16 #5 3756 35% 
“ eae dai 16% 37% 35 
eS ee wees 164; 38 35 5 
7 i, ene 16 #5 3758 35% 
i | ee 16% 37% 35% 
Gee. & 1633 35.54 36% 
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CHICAGO NOTES 


Joseph Pucher, diamond importer, with 
offices at 29 E. Madison St., returned 
from New York last week after spending 
a week there looking over the markets. 

Sam J. Cox, San Antonio, Tex., man- 
ufacturer of aviation jewelry, called on 
his many friends in Chicago last week 
enroute to Battle Creek, Mich. 

Frank Milhening, of J. Milhening, 
Inc., returned to his desk on Tuesday 
after spending a week in Wisconsin en- 
joying a complete rest. 

Ed. Filholm, of Benj. Allen & Co., and 
Mrs. Filholm, are spending a couple of 
weeks at Manitowoc, Wis., visiting at 
Mr. Filholm’s old home. 

William M. Campion, prominent retail 
jeweler at Rochester, Minn., was a Chi- 
cago visitor last week, looking over the 
markets. 

R. W. Pollock, of J. O. Pollock & Co., 
manufacturers with offices at 7 W. Madi- 
son St., returned last week from a busi- 
ness trip to Kansas City and other points 
in the Middle West. 

Mark Goldsmith, of the Goldsmith 
Bros. Smelting & Refining Co., returned 
last week from Green Lake, Wis., where 
he spent a few weeks enjoying a com- 
plete rest. 

Jules Schwob, of Adolphe Schwob, 
Inc., New York, spent a few days of the 
past week in Chicago visiting members 
in the trade and with James Tice, their 
Chicago manager. 

William Schwab, general manager, of 
J. R. Wood & Sons, New York, is in 
Chicago for a few days attending to 
special business at their local offices, 
and visiting with members in the trade. 

J. J. Burke, of the James J. Burke Co., 
St. Louis, was called to Chicago last 
week on account of the serious illness of 
his mother. Mrs. Burke slipped and fell, 
breaking her hips. 

The Rex Electric Clock Co. recently 
was incorporated for $40,000. This con- 
cern is located in Suite 2129, 1 N. La- 
Salle St. The incorporators are Harry 
Schifren and Elliott S. Taxman. 

Fred M. Kline, sales manager for the 
Juergens & Andersen Co., just completed 
an extended business trip through the 
West to California. Mr. Kline will re- 
main in Chicago for a few weeks before 
starting out again. 








THE JEWELERS’ CIRCULAR 


O. Judae, of Grimm & Judae, manu- 
facturing jewelers, 31 N. State St., left 
on Sunday for Philadelphia, where he 
will spend about 10 days visiting with 
his daughter, who makes her home in 
that city. 

W. E. Clow, of W. E. Clow & Co., 
retail jewelers, located in the Columbus 
Memorial building, returned to his desk 
last Monday after spending two weeks 
at New Haven, Conn., visiting with his 
daughters. 





Miss Bertha Fryz has engaged in 
business for herself, as repairer of bead 
necklaces and bags. She has found suit- 
able quarters in Suite 1204, Mallers 
building. Miss Fryz has been connected 
in this business for many years. 

The Chicago Electric Clock Corp., 
3959 W. Division St., was recently in- 
corporated under the laws of Illinois for 
$5,000. Interested members of this cor- 
poration are: I. C. Koral and Victor 
Dozorets. 

S. A. Iglow & Co. were recently in- 
corporated under the laws of Illinois 
for $25,000. ‘The interested members of 
the corporation are S. A. Iglow and Lena 
Iglow. This concern has been in the 
retail jewelry business at 4642 S. Ash- 
land Ave., for many years. 

“Billy” Lamb, of the George H. Fuller 
& Sons Co., and Mrs. Lamb, left Chicago 
last week via automobile to combine busi- 
ness with pleasure. Mr. Lamb is calling 
on his trade through the Northwest, 
Canada and Pacific Coast. He will be 
away for an indefinite time. 

Sympathy has been extended to Ray 
Wolf, credit manager for the C. & E. 
Marshall Co., on account of the acci- 
dental death of his young daughter, 
Marion. While playing Marion who was 
only 4 years old ran into the street and 
was instantly killed by an automobile. 


Julius Garon and “Toby” Garon spent 
a few days in Chicago last week attend- 
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ing to business. “Toby” Garon is of 
the Michigan Jewelers’ Supply Co., De- 
troit, and he spent two weeks visiting 
with his parents at Duluth. Julius 
Garon is of the Duluth Jewelers’ Supply 
Co., Duluth, Minn. 

Announcement was made last week 
that the board of directors of the Sheets- 
Rockford Silver Co., Rockfield, Ill., have 
elected “Jean” Gulbrandsen to the office 
of vice-president and director of sales, 
Mr. Gulbrandsen has been associated 
with this concern for the past five years, 
and during that time has won many 
friends by his congenial manner. 

J. O. Pollock & Co. have leased larger 
quarters on the 10th floor of 7 W. Madi- 
son St. They have occupied space in 
Suite 901, of this same building for many 
years. The new space is about double 
in size and additional new equipment is 
being installed in their shop. They hope 
to be located in their new place about 
Sept. 1. J. O. Pollock & Co. are manu- 
facturers of emblem and school jewelry. 


G. A. Soden & Co. are now located in 
their beautiful new quarters in the Gar- 
land building, 58 E. Washington St. 
They occupy the entire third and part of 
the fourth floors. The third floor is used 
for their display rooms and _ general 
offices while the fourth floor space is for 
their shipping, receiving and _ stock 
rooms. Additional fixtures have been 
installed. This concern for many years 
was located at Franklin and Washing- 
ton Sts. 

Bayardi Bros., manufacturers of fine 
platinum and diamond jewelry, have 
moved their shop and offices from Chi-, 
cago to New York. They left Chicago 
last Friday and will-be ready for busi- 
ness at their new location on the 20th 
floor of 67 W. 44th St., New York, on 
or before Sept. 1. Ettore Bayardi and 
his brother, Armond Bayardi, started 
this business about 12 years ago. Prior to 
that time they were associated with @ 
New York concern. The brothers will 
call on the trade in Chicago at least once 
every three weeks. 








A window smasher got away with $100 
worth of jewelry one night recently 
when he reached through the plate glass 
window of the jewelry store of J. Max 
Hackel, 212 Broadway, Rensselaer, N. Y- 
Police are investigating. 
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CINCINNATI 


Edward A. Heileman, president of the 
Cc. R. Heileman Co., jewelry manufac- 
turer, and Miss Sarah Elizabeth Dixon, 
formerly of Maysville, Ky., were married 
at Lexington, Ky., Wednesday, Aug. 13. 
They were married by a magistrate and 
left immediately on a wedding trip to 
Milwaukee, Wis. 


The August meeting of the Cincinnati 
Retail Jewelers Association was attended 
by one of the largest groups in its his- 
tory. The meeting was held at the home 
of O. B. Wise, secretary of the organiza- 
tion and it started with a contest on the 
miniature golf course that is on the 
grounds owned by Mr. Wise. The ses- 
sion was in the nature of an outing and 
after the golf game the jewelers were 
entertained by “Willard the Wizard,” a 
16 year old boy who is becoming quite 





‘ adept in the art of magic. 








DETROIT 


A meeting of State and local jewelers 
was held on Monday night, Aug. 11, at 
the Book-Cadillac Hotel, for the purpose 
of sending a big Michigan delegation to 
the coming national convention. William 
T. Fenske, president of the Michigan 
Retail Jewelers’ Association, presided. 
The business session was preceded by a 
dinner. 

The Greater Detroit Retail Jewelers’ 
Association observed Jewelers’ Day with 
an excursion and picnic to Bob-lo Island, 
a popular pleasure resort at the mouth 
of the Detroit River. Both wholesale 
and retail establishments throughout the 
city were closed, either for all or part 
of the day. At the island, Berne Lasky, 
committee chairman, directed a. series 
of athletic events that resulted in award- 
ing numerous prizes. About 2000 jewel- 
ers were present, many from out in the 
State. William T. Fenske, president of 
the Michigan Retail Jewelers’ Associa- 
tion, was among those present and took 
an active part in most of the entertain- 
ment features. 











CLEVELAND 


Harry P. Chaplin has purchased the 
stock and fixtures of the Superior Jewel- 
ty Co., at Superior Ave. and E. 105th St. 


George Sper, retail jeweler, E. 93rd 
St., lost watches and rings and $45 in 
cash when thieves broke into his store 
and ransacked the place. 

Frank Russert, W. 25th St. at Madison 
Ave., expects to move into his new build- 
ing early in September. It is a two- 
story brick structure of modern construc- 
tion. His temporary quarters are in the 
United Bank building. 

At a special meeting of the board of 
directors of the Cowell & Hubbard Co., 
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Euclid Ave. and E, 13th St., the follow- 
ing officers were elected: President, Ster- 
ling Hubbard; general manager and 
treasurer, Stanley Lydecker; secretary, 
J. G. Ost. The following were added to 
the board of directors: F. A. Quail and 
W. O. Knight. The following vice-pres- 
idents were reelected: Sterling Beckwith, 
W. G. Van Horne and Eugene H. Dutter. 

The regular monthly meeting of the 
Jewelers 24 Karat Club was held on 
Wednesday with luncheon preceding the 
meeting. H. M. Beattie, president, 
presided. Due to vacations the attend- 
ance was small and the session was con- 
fined to a general discussion of matters 
of local interest. It was the general 
opinion that while August had been a 
poor business month, conditions will 
begin to improve in September owing to 
various industries beginning operations 
and taking on a number of men. 








MILWAUKEE 


Among the Wisconsin retail jewelers 
who called on the Milwaukee wholesale 
trade during the past week were: W. R. 
Amidon, Hartford; R. Hille, Menomonee 
Falls; George Armbruster, Cedarburg; 
and Ole Jorgundsen, Independence, Wis. 

Stone’s Credit Jewelers, 1205 Vliet St., 
this city, will move to a new location at 
1211 Vliet St., three doors west, as soon 
as it has completed a removal sale 
started Aug. 16. The firm is planning 
an extensive expansion program, accord- 
ing to Arthur Stone, president of the 
company. 

Bloedel’s Jewelry, Inc., one of the old- 
est jewelry concerns in Wisconsin, has 
secured a 10-year lease on the ground 
floor of the Bankers’ building, at E. 
Water St., and E. Wisconsin Ave. The 
store, which is on a site occupied by the 
concern when it started its business, will 
front both on E. Wisconsin Ave. and E. 
Water St., with a floor space of 22 by 51 
feet besides a mezzanine. It will be 
opened for business Sept. 1, Mr. Bloede} 
said. 























61 
SAN FRANCISCO 


Fischel Bros., Inc., distributors and 
manufacturers of beads, have moved to 
new offices on the sixth floor of the 
Kamm building. They were formerly on 
the second floor of the same building. 

E. Sultan Bros., 704 Market St., have 
dissolved their partnership. The firm 
will be continued by Edward E. Sultan 
without change of trade style. Ernest 
Sultan plans to take over representation 
of some jewelry lines. 

Speaking of business as he is finding 
it on his Coast trip, A. Pretzfelder of 
Bayer, Pretzfelder & Mills, stated that 
it is showing a decided improvement. He 
is making the journey a pleasure trip, in 
part, and is accompanied by Mrs. Pretz- 
felder who is making her first visit to the 
Coast. 

Among representatives of eastern. fac- 
tories calling on the trade toward the 
middle of August were: C. G. Lantner, 
Clark Lighter Co.; Mr. King, Ostby & 
Barton Co.; Harry Saunders, manufac- 
turers’ agent; Alfred J. Moss, J. J. 
White Mfg. Co., and R. E. Macdonough, 
Perpetual Self-Winding Watch Co. 


The Gensler-Lee Jewelry Co. with 
headquarters here, has opened the 16th 
store of its chain at 92 S. First St., San 
Jose, Cal. The company’s program of 
expansion, carried on for the past 10 
years, includes stores in several eastern 
cities, including New York. Eleven of 
the 16 stores are in California. The 
chain of the Simon Jewelry Co. was re- 
cently added. 


Harold L. Levene, formerly of the 
Shreve building has become associated 
with Lucien L. Cerf. They are doing 
business at Mr. Cerf’s office, 704 Market 
St., and the new firm is representing the 
silverware, glassware, jewelry and 
watch lines formerly represented by Mr. 
Levene alone. Mr. Levene stated to a 
representative of THE JEWELERS’ CIR- 
CULAR that Mr. Cerf no longer repre- 
sents William Phillips of Los Angeles. 

Just back from a trip through his 
territory, including the Northwest and 
Los Angeles, J. W. King, manufacturers’ 
representative of this city, stated to a 
JEWELEGS’ CIRCULAR representative that 
he found the retailers convinced that 
business is going to be good in the fall, 
but that improvement will not come 
quickly but will be a slow recovery. They 
are buying accordingly, that is, most of 
them are just buying a little of the new 
goods for fall and, for their old lines, 
enough to fill in, remarked Mr. King. 

David H. Kirk, of Vallejo, has been 
visiting some of his friends in the trade 
here, on his way to visit members of 
his family in the East. Mrs. Kirk is in 
charge of the store while Mr. Kirk is 
paying his first visit to the East in 30 
years. Other out-of-town jewelers visit- 
ing the trade include: William C. Lean, 
San Jose; C. Mantele, Stockton; Tom 
Monk, Sacramento; George Peterson, 
San Carlos; W. O. Halstead, Oroville. 
Mr. Halstead bought fixtures for his re- 
constructed store in Oroville. 





LOS ANGELES 


Glen Erving, formerly with Feagans 
& Co., and later with Campbell & Ginder, 
has been added to the staff of Sischo & 
Sons, as city salesman. 

The W. B. Glidden Co., Los Angeles 
and San Francisco, is now representing 
the R. Wallace & Son Mfg. Co., Walling- 
ford, Conn., on the Pacific Coast. 

James A. Montgomery will celebrate 
his 80th birthday, Aug. 29. Mr. Mont- 
gomery, head of the Montgomery Bros. 
Jewelry Co., is still actively engaged in 
the business. 

William Parker, diamond broker, has 
removed his offices from 605 Title Guar- 
antee building, to the seventh floor, 
where he has more space and more ade- 
quate facilities. 

Fred Reeve, of the E. W. Reynolds Co., 
is making a tour of the Coast States as 
far as Portland, and will survey condi- 
tions in order to anticipate the demand 
for the coming fall season. 

J. Roebottom, representative of the 
Crescent Ring Co., New York, was a 
business caller here last week. This is 
the first time Mr. Roebottom has come 
to the Pacific Coast for eight years. 

H. W. Slaudt, of Koke, Slaudt & Co., 
is on his early fall trip to the Northwest 
and Denver West swing. Advices re- 
ceived from Mr. Slaudt by Manager Rus- 
sell, indicate that business is on the in- 
crease. 

J. Ormond, operating the San Fran- 
cisco offices of the Seth Thomas Clock 
Co., also has charge of new offices es- 
tablished in the Metropolitan building, 
here. J. F. Schaefer will be resident 
manager here. 

Henry Sperling, formerly of Franklin 
& Sperling, has associated himself with 
the Belle Jewelry Co., of New York, and 
will work a part of the territory which 
has been covered by Vice-President Eck- 
stein here on the West Coast. 


Among out-of-town jewelers seen here 
recently were H. E. Wellman, Alhambra; 
J. B. Rodgers, Pasadena; F. E. Stimson 
and A. J. Dutton, Pomona; William 
Stedman, Fullerton; E. C. Kendrick, 
Anaheim; H. Funfar, Santa Monica; H. 
H. Skeels, Azusa; M. Feder, El Paso, 
Tex., and H. P. Rasmussen, Hanford. 


M. Diamond, agent for several eastern 
jewelry lines, has arrived at his head- 
quarters here, with reports of improve- 
ment in trade conditions as compared 
with the past several months. Mr. Dia- 
mond has been to New York to arrange 
for new lines for the fall and winter 
season. 

George V. Eckstein, vice-president and 
western representative of the Belle 
Jewelry Co., New York, has returned to 
his offices here after an extended busi- 
ness trip through the Pacific Coast 
States territory. “Under existing con- 
ditions,’ Mr. Eckstein told a reporter 
for THE JEWELERS’ CIRCULAR, “I found 
business quite fair, with but a slight de- 
crease over that of a year ago.” 
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Detectives arrested a man as he 
stepped from an airplane at an airport 
here, through advices sent to the police 
by Salt Lake City authorities. Last 
week Wednesday, the man is said to have 
bought a $700 diamond ring by giving a 
jeweler an alleged forged check for the 
purchase price. The man carried creden- 
tials purporting to identify him with a 
New York bank, and is said to have 
posed as a title executive assistant of the 
Federal Farm _ Board. Extradition 
papers for the prisoner’s return to Salt 
Lake City are now being prepared, Chief 
of Police Burbidge, of Salt Lake City, 
informs Los Angeles authorities. 


Secretary E. R. Allen of the California 
Gold and Silversmiths Association, ad- 
vises the reporter for THE JEWELERS’ 
CIRCULAR that he already has 100 jewel- 
ers of Los Angeles and Hollywood dis- 
tricts signed for the proposed Los 
Angeles-Hollywood Jewelers Association. 
Mr. Allen will await a signed list of 200 
members, at least, before a permanent 
organization is established. A meeting 
was held last Thursday evening by the 
executive committee of the California 
Gold and Silversmiths Association, to 
consider some matters connected with 
that organization. Secretary Allen ex- 
pects to have his full quota of jewelers 
signed up in time to perfect in Septem- 
ber, the organization of the local group. 
When completed it will give southern 
California 10 local organizations when 
Mr. Allen will then proceed north, where 
he will organize other associations. 








KANSAS CITY 


The seventh annual Kansas City Gift 
Show was opened in the Hotel Baltimore 
last Monday and will continue until next 


Saturday. All available space was re- 
served and the exhibitors are displaying 
more extensive lines than heretofore. 
Business and weather conditions have 
both favored a larger attendance of 
buyers than usual. Many from this 
territory who have heretofore gone 
to points farther East have signified 
their intention of visiting Kansas City 
to purchase their fall and winter mer- 
chandise. The element of economy ‘in 
time and traveling expenses enters large- 
ly into this decision on the part of buy- 
ers, as well as the fact that the Kansas 
City Gift Show is now well established 
and offers complete lines and a great 
variety of merchandise. The cooperation 
of the wholesale and manufacturing 
jewelers in this market is also a feature 
of this annual event. 

Local retail jewelers are feeling very 
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optimistic about conditions for the com- 
ing fall and winter. One of the leading 
jewelers in the downtown district ex. 
pressed this opinion in a recent inter. 
view. He said that his stock was in 
excellent condition and that business was 
going along smoothly for summer. This 
jeweler remarked that he is preparing to 
go East to buy goods some time in 
September and will select his holiday 
lines at that time. While careful judg- 
ment will be exercised in the buying 
there will be no pinching to the extent of 
false economy. There is no reason, he 
says, to believe that the public will not 
go on getting the things that they can 
afford to make life more pleasant and 
comfortable in silverware, jewelry and 
artwares just as they will in clothing 
and house furnishings. Those who feel 
otherwise are looking at things from 
the wrong angle and the sooner they 
change their viewpoint the better it will 
be for their own good as well as for 
business in general. The best proof that 
the judgment of the merchant who gives 
voice to this optimism is worth while is 
the fact that he is one of the most suc- 
cessful in his line in the city. 








DENVER 


The Keystone Jewelry & Loan Co., will 
in the future devote itself exclusively to 
the retail business. 

The Tierney Jewelry Co. has moved 
from 1403 Stout St., to more commodious 
quarters at 1649 Welton St. 

Nate Jacobs, formerly of the Jacobs 
Jewelry Co., 427 16th St., has opened an 
establishment in Raton, N. M. 

Oberstake & Co., formerly at 1956 
Grant St., have moved into larger and 
more suitable quarters, in the Jacobson 
building. P 

David Goldberg, of a family that has 
played an important part in the commer- 
cial life of Denver, who formerly ope- 
rated the Goldberg haberdashery on 
Curtis St., and later was with Associated 
Industries, Inc., has opened a retail 
jewelry and loan business in Phoenix, 
Ariz. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended Aug. 16, 1930. 


The U. S. Assay Office reports: 


Gold bars exchanged for gold 
i $603,743.71 
33,092.37 


$636,936.08 


Of this, gold bars exchanged for gold 
coins are reported as follows: 
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Waterford & Son—Jewelers and Watchmaketg 


“Then we are agreed that the thing 
Eric needs most is a sound knowledge 
of jewelry, so that he can value a stone 
and tell customers facts about it.” 

“Yeah,” Eric remarked drily. “But 
I thought we were going to have a di- 
rectors’ meeting, and all we’ve had is a 
talk on ‘what’s wrong with Eric.’ ” 

The other two men laughed. Then 
Bijah added. “Guess if we can get you 
knowing what you’re talkin’ about it’ll 
be a good meeting. Eh, P. W.?” 

“Of course,” Paul said absently. “But 
what I’d like to know is what we could 
do to help trade for the next month. If 
we’ve got to buy these young people wed- 
ding presents we must do some extra 
business. Now let’s have some of those 
good ideas of yours Eric.” 

“Ahem, it happens, friends, Romans 
and countrymen, that I have already 
been busy and done something. Now if 
you care to listen to me [’ll—” 

“For the love o’ drain pipes, kid, cut 
the cackle and get down to business.” 

“Oh, very well.” Eric felt hurt and 
his tone expressed it. I heard some few 
days ago that old Sissons at the bank 
had been talking with my old people, the 
Gottler Novelty Co., about a novelty to 
give to employes. If I hadn’t been 
tipped off by the salesman who knew me, 
I'd never had heard of it until the dam- 
age was done. But as soon as I heard, 
I trotted round to the bank and had a 
heart-to-heart talk with old ‘Sticky 
Fingers.’ I said to him, I said. ‘Mr. Sis- 
sons, you know we are in the jewelry 
and gift business,.and we are also de- 
positors at your bank. We also owe you 
achunk of money which we want to get 
paid off.’ ” 

“What did he say?” Paul asked smil- 
ing. 

“He gave me the once over and 
snapped out. ‘Glad to hear it, we want 
it paid off too.’ So J said that the more 
business we got the sooner we could get 
out of his clutches. Then I told him I’d 
heard he wanted novelties to present to 
his employes. I showed him that new 
cigaret case, you know the one that 
shoots the cigarets up one at a time, 
and I gave him a very low price on it. 
I also showed him some snappy vanity 
tases. The old bird blinked, kind of, but 
after pow-wowing for some time he ane 
me an order, and here it is.’ 

Eric triumphantly waved a piece of 
yellow paper. Bijah grabbed it and saw 
it was the order. 

“For the love o’ gas pipes,” he mut- 
tered. “You sure worked a fast one 
there, young fellow. Now why not follow 
that up. Let’s build up a campaign to 
sell gifts, to the other banks, who will 
buy for their employes. This will in- 
(fease our trade. We can give good 
arguments why they should buy from us, 
80 long as the quality is right. There’s 
N0 reason why we shouldn’t do outside 
selling of gifts as a regular thing. Think 


(Continued from page 30) 


of all the business men who give things 
every Christmas. Why _ shouldn’t we 
grab that business? No reason at all.” 

“*at a boy, old timer,” Eric cheered 
lustily. “Now we’re getting you all 
pepped up. And if Pop is willing I’m 
game to spend some time outside after 
that trade. How about it, Pop?” 

“I hardly know what to say. I’m 
afraid the plan is not very dignified, and 
I wonder what my best trade would think 
f &. . Still, I admit the idea is 
attractive.” 

“Good idea, P. W., and it won’t touch 
your best trade. This plan is only to sell 
items for employes, and Eric and that 
girl of his seem to know where to buy 
the stuff, and they are sure nuts on it. I 
say ‘go to it.’ Of course, P. W., dignity’s 
a swell thing, but you can’t buy a pork 
chop with it. I heard a good one on 
dignity some time ago. It seemed that 
the girls in a swell store were high 
hattin’ the trade. So the big boss got 
’em all together and said to ’em. ‘Young 
ladies, dignity is a fine thing, but we 
can have too much of it. The most dig- 
nified thing in the world is a corpse, but 
nobody wants to do business with a dead 
one. 9? 

Some further discussion followed and 
it was agreed that on his return from 
his honeymoon trip Eric should spend a 
day a week following up leads for Christ- 
mas gifts by business people. 

“Well, that’s that. Any more hot 
ideas, young fellow?” 

“Yep. But this one’s Judith’s. You 
know Lissman’s, and you agree don’t you, 
that they do the best dress trade in 
Brent. Well, Judith says we should get 
them to display our costume jewelry on 
their dresses. They don’t carry it them- 
selves, and it seems that there are sev- 
eral dress stores that don’t. Well, it will 
make their stuff look sweller, if you get 
me. They then put a card in their win- 
dow that the jewelry is loaned by us. 
We, in return will offer to put up a 
card in our window that we carry cos- 
tume jewelry specially suited for their 
dresses.” 

“You put it very rough, young fellow, 
but the idea’s smooth enough. A new 
adaption of the old motto. You scratch 
my back and I[’ll scratch yours.” 

“Except,” Paul put in drily, “that it 
is not a motto.” 

“Oh well, the idea’s there anyhow. Is 
there anything else to go into? Have 
you any hot idea for the jewelry busi- 
ness, P. W.? So far all the ideas have 
come from the youngsters. And there’s 
no doubt but they think about the gift 
department most.” 

“That’s natural.” Paul nodded his 
head. “New brooms, you know; and the 
gift department is still new.” 

“T read somewhere, Pop, about a store 
what borrowed goods from the museums 
and made a kind of commercial exhibit 


of the stuff. Wouldn’t it be a good stunt 
to get some of those Egyptian things 
from the Brent Museum and make a 
window display of them, and show how 
some modern jewelry gets its theme from 
it.* 

“That’s rather an old idea, Eric, I’m 
afraid.” 

“Mebbe it’s so old that it’s new again. 
Anyhow, P. W., have you ever. used it?” 
Bijah was undoubtedly interested. 

“As a matter of fact, I never have. I 
thought about it once but that’s about at 
far as I got.” 

“Then I should think it would be a 
good thing to work. You know, I’m 
strong for those old ideas that everybody 
in a trade knows about, but never uses 
because they think everybody else knows 
about them. Here’s how I dope out this 
old idea racket. Every 10 years a new 
crop of buyers has come up. They don’t 
know about what’s been done, so it’s 
absolutely new to them. I was with my 
brother’s youngsters last week and they 
were asking me riddles which I used to 
ask 25 years ago. And I dug up some 
they hadn’t heard that has whiskers, they 
were so old. Why not try out the idea 
for showing stuff from the museum, if 
you can get it?” 

T..-@..e- Rei wi” Fal 
tugged at his tiny moustache thought- 
fully. I know Javrelle, the curator, and 
I think he might like the idea.” 

Bijah stood up with the sudden jerk, 
so characteristic of him. “Well, folks, I 
guess that’s all and I still have to give 
some thought to the plumbing business. 
Do we have another meeting before Eric 
puts on the ball and chain?” 

“No, they get married in two weeks’ 
time, and I know we won’t get anything 
worth while out of Eric until he gets 
back.” The old jeweler looked at his 
youngest son with a smile as he spoke. 

It was a week later that there was a 
family gathering at the Waterford home. 
And included in the party was Judith— 
of course—and Mrs. Somes. 

Eric’s brothers were both there, and 
offering their young brother mock sym- 
pathy. The two mothers spent much of 
the time, each in extolling the virtues 
of her own child, and in prophesying 
good fortune for them both. 

Judith looked at this family which 
would so soon be hers. She wondered 
how she would fit in with them, and as 
she watched she flicked her firm little 
chin with a nimble finger. Eric noticed 
her and going quietly to her, said: 

“Listen, big eyes. Let you and me 
sneak out for a bit. What do you say?” 

“Suits me oke, big boy.” 

The front door closed gently as the 
two young people went out into the 
street. Holding hands like two little 
children, they walked in silence toward 
the empty town. 

(Concluded on page 72) 
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Combination Lighter and Cigarette 
Case a New Ronson Feature 


A combination lighter and cigarette 
case, being marketed under the name 
“Lytacase,” was recently introduced by 
the Art Metal Works, Newark, N. J. It 
is rectangular in shape with a stream- 
lined mechanism set flush in the end of 
the case, and is made in sizes to fit mi- 
lady’s handbag or a man’s pocket. 

This new Ronson feature is produced 
in polished chromium and is embellished 
with an engine turned design. It is made 
to hold 10 cigarettes and is so constructed 
that it is impossible for the lighter fuel 
to affect the cigarettes. 

The Art Metal Works recently re- 
ceived a letter from Major Charles E. 
Kingsford-Smith in which the trans- 
atlantic flyer in command of _ the 
Southern Cross on its recent flight here 
from Europe, expresses his satisfaction 
with a Ronson “Windbreak” lighter, a 
product of the Newark concern. 


* * * 


Standard Dial Machine & Supply Co., 
Pittsburgh, Pa., Introduces Dial 
Posting Machine 


Through advertising channels in the 
various recognized trade journals of the 
jewelry industry, and also at the Na- 
tional convention to be held in New 
York the week of Sept. 15, will be in- 
troduced through display and demon- 
stration an entirely new and most prac- 
tical and interesting device. The ma- 
chine will be known to the trade as the 
“Standard Dial Posting Machine” and is 
all that the name implies. 

This device, for which a patent has 
been applied—guarantees the accurate 
foot position on any new blank dial 
from the original dial, or its move- 
ment. The device is simple in construc- 
tion, but its operation is precisely ac- 
curate. The operation is equally simple, 
in that the device is so gaged to es- 
tablish with little effort the correct place- 
ment of the original and blank dials on 
the dial bases. The exact foot positions 
are taken from the original dial, or 
movement, and the placing of the new 
dial foot and the application of the elec- 
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tric soldering iron to same secure it to 


the blank dial. Only a few minutes is 
taken in the operation of this device thus 
eliminating the costly and disappointing 
delay which today is almost inevitable 
in the securing of a new dial with the 
foot positions exactly as they are on the 
original dial or movement. 

In addition to manufacturing and dis- 
tributing this machine, the company 
offers the trade imported enameled num- 
erals and raised gold numeral metal 
dials for use with its machines, and at a 
cost that will be considerably lower than 
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A NEW DIAL POSTING MACHINE 


any dial prices on the market at this 
time. 

Extensive, experimental tests and 
trials have been made of the machine, 
and it has operated without fault. To 
all who have had an opportunity to 
see it, it has become recognized as a most 
practical device. 


* * * 


An Alarm-Equipped Grip for Jewelry 
and Payroll Carriers 


A handbag equipped with an alarm 
which the makers believe will materially 
reduce jewelry and payroll thefts is 
being manufactured by the Safeway 
Equipment Co., 1775 Broadway, New 
York. The bag is made of leather, mesh 
lined, with an alarm arrangement which 
becomes operative as soon as the carrier 
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involuntarily releases his or her grip, 
All mechanism is concealed, the alarm 
cannot be shut off by the thief. The 
product is so well insulated that there 
is no danger of the alarm being set off 
accidentally. 

The manufacturers of this bag are 
offering a reward of $200 for the arrest 
and conviction of anyone molesting a 
person carrying a Safeway grip. The 
first person identifying the thief who is 
convicted of stealing one of these grips 
is also being offered a $100 reward. 


* * * 


A New Pattern by the Gorham Co. 


The Gorham Co. is now introducing 
a new pattern of sterling flat and hollow 
ware called “The Hunt Club.” This 
pattern is said to be one of the most at- 
tractive ever offered by the company, 
deriving the theme of its design from 
the traditional hunt breakfasts which 
originated in the days of great manors 
and princely hospitality. 

The chest in which the “Hunt Club” 
pattern is displayed is finished in black 
lacquer and has an appropriate hunting 
‘scene in the cover. It holds either 16 
or 112 pieces, and the silver is arranged 
in a removable tray lined in hunter’s 
pink. 

The Gorham Co. will introduce this 
new pattern to the public this fall 
through a series of advertisements in 
class magazines. 





* * * 


Philadelphia Jeweler Proves Every 
Month Is a Wedding Month 


_An analysis of the marriage licenses 
issued last year by 59 representative 
cities and counties throughout the 
United States reveals the following order 
of months with respect to their popu- 
larity for weddings: 

June shows 12.2 per cent while Sep- 
tember shows 9.4 per cent, August 9.1 
per cent, July 9.1 per cent, October 9 per 
cent, November 8.6 per cent, May 8 per 
cent, April 7.9 per cent, December 6.9 pet 
cent, January 6.8 per cent, February 62 
per cent, March 6.2 per cent. 

These figures make an_ interesting 
comparison with those of 1927 and 192 
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which have been reported from time to 
time through different sources, for they 
show a consistency both in the order 
and degree of each month’s popularity. 

Byard F. Brogan, a leading manufac- 
turer of fine jewelry, Philadelphia, Pa., 
compiled this data after extensive re- 
search to help the jewelry trade by 
pointing out the fallacy of the June wed- 
ding theory and thus open the doors to 
greater profits through a year ‘round 
wedding business. 

In the same spirit of cooperation, Mr. 
Brogan, has designed a new Arbutus 
folder to help the retail jeweler take 
advantage of the fall market this data 
discloses. The folder is done in the 
modern mode and besides illustrating the 
newest Arbutus wedding and guard 
rings, is a complete retail price list of 
the numbers illustrated. The folders 
are furnished the retailer without 
charge except that he is asked to pay 
the cost of imprinting them. In this 
way he is assured of a new up-to-the- 
minute approach for his fall wedding 
ring campaign at practically no cost. 


* * * 


“Peter Pup” Child’s Sets Introduced 
by the International Silver Co. 


A few months ago the 1847 Rogers 
Bros. division of the International Silver 
Co. introduced “Dickie Duck” and as a 
result the sales of baby spoons and forks 
broke all records for this concern. This 
house has just produced a companion 
for “Dickie” to be known as “Peter Pup” 
and what the former did for baby sets 
the latter promises to accomplish for 
child’s sets. 

“Peter Pup” is an appealing little fig- 
ure of a dog to which is attached a 
holder containing a knife, fork and spoon 
for the child. This newest set is sold in 
assortments. 


* * * 


Practical Window Display Service 
Supplied by Manufacturer 


Jewelers have accepted with enthu- 
siasm the window display service of the 
Gruen Watch Makers Guild, Cincinnati, 
Ohio, prepared through their dealer ser- 
vice department. This material supplied 
to the jeweler is practical and easily 
set up in the preparation of an attrac- 
tive window. 

Every month a new series of displays 
is offered for the use of the jeweler. 
Essentially the service consists of a sales 
stimulating idea and the necessary ma- 
terial to reproduce it. A new idea is 
offered for each week of the month. The 
window display material is developed 
from an unselfish viewpoint in that the 
ideas feature a diversification of mer- 
thandise and do not concentrate on 
watches, 

Each display unit has been carefully 
analyzed and contains a pertinent idea 
that coordinates the period for which it 
has been prepared, as well as the selling 
opportunities of the moment. The dis- 


Plays come complete in envelopes with a 
Picture of the unit as it will appear when 
arranged with the merchandise to be 
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featured in connection with the display. 
In addition to the reproduction of a trim- 
med window and the position in which 
articles should be placed, full instruc- 
tions are given for building the en- 
semble. 

The August series contains the four 
following windows, “Children’s Gift Dis- 
play,” “Electric Clock Display,” “Back 
to School” watch display and an August 
Diamond Display. 


a How t set ap the Be 


AUGUST 





MATERIAL FOR AUGUST DIAMOND 
DISPLAY 


Unquestionably, the great response 
which this company has experienced for 
this unique dealer display service has 
been caused by the splendid material 
which has filled a long-needed want in 
practical windows, created through the 
merchandising eyes of the jeweler, rather 
than a selling promotional plan concen- 
trated on the manufacturer’s product 
alone. 

K * * 
Hodgson, Kennard & Co. Operate 


Charming Summer Store 


A fine housing for exquisite jewels 
aptly describes the Hodgson, Ken- 
nard & Co., branch at Magnolia, Mass. 
Magnolia is the commercial center of 
the exclusive North Shore. Within a 75 
mile radius, it is considered quite the 
thing to “do the shops.” <A large pro- 
portion of the country’s “ Who is Who” 
is represented in this district in the 
summer. 

For 22 years Hodgson, Kennard & Co. 
have maintained a branch there. For 
some few years they have had quarters 
in the old Governor Russell home, using 
the front portion for business while the 
upper and rear floors are the living 
apartments of Mr. Kennard. There are 
three selling rooms—the grey room or 
the main selling space. Ship paintings 
by Marshall Johnson, a very fine marine 
artist, give the shop the proper atmos- 
phere. 

Leading out of this room, up three 
steps is the rose room, where no stock 
is displayed, just a charming sun-bathed 
room set in the midst of an outdoor rose 
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garden. This room with its wicker fur- 
niture is an ideal semi-private retreat. 
Just to the left of the rose room is the 
silver room, artificially lighted. 

The cool, restful appearance of this 
shop makes it particularly attractive 
during the 10 weeks it is open in the 
summertime. It also seems to make a 
wonderful background for the jewels, 
for in this shop, as A. W. Kennard 
phrased it, “Our idea is fine things. 
Nothing is too expensive for us to carry.” 

Assisting Mr. Kennard here are 
Charles A. Orcutt, Mr. Kennard’s son 
and a salesman. 

* aK x 


Wallace Distributes Embossed Dis- 
play Card Featuring New 
Sterling Pattern 


In connection with its new Sterling 
pattern, “Reflection” the R. Wallace & 
Sons Mfg. Co., Wallingford, Conn., has 
prepared a most unusual display card. 
It shows a teaspoon embossed and colored 
in silver and presents a realistic appear- 
ance. 

To the left of the embossed spoon is 
text matter calling attention to this 
newest creation of the Wallace concern. 
The card may be used either on the 
jeweler’s counter or in his store window 
and should prove a valuable aid in call- 
ing the public’s attention to this latest 
Wallace pattern. 


Ed Bd * 
Alvin Corp. Introduces Novel Form 
of Container for New Flatware 
Pattern 


On Sept. 1, the Alvin Corp. will offer 
to the public, through its authorized 
dealers, the new Melody pattern in silver- 
plate. 

The Alvin silversmiths, who brought 
out a unique mirror-lined boudoir box 
and a breakfast-in-bed tray with folding 
legs last spring, are introducing another 
innovation in the form of a writing case 
equipped to hold sets of 26 or more 
pieces of silverplate flatware and a new 
tray which is designed to be used as a 
wall mirror. 

The writing case is made of wood with 
a bright red pebble-grained finish. The 
cover is hingeless and reversible and on 
the outside is mounted one of the famous 
Pickwick prints reproduced in color. 
When reversed and replaced on the box 
the cover becomes a neat little desk 
blotter with blotting paper tacked under 
four black leatherette corner mountings. 

The silver is mounted on a pad which 
fits into this box and after it has done 
its duty as a presentation package for a 
set of Alvin silver, it can be used as a 
partitioned box with compartments for 
stationery, envelopes, etc. 

The mirror tray is also made to 
present a set of 26 or more pieces in 
any pattern of silverplate flatware. The 
decorative panel at the top above the 
mirror frames a reproduction of a Her- 
bert Townsend silhouette. 

Both the mirror tray and the writing 
ease are given free with sets of silver 
plated flatware. 
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(Continued from the issue of Aug. 14) 

Fig. 80 shows an escapement contrived 
by Paul Garnier which also has constant 
impulse and constant unlocking resist- 
The piece K K A is attached to 


ance. 
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FIG. 80 
Free escapement of Garnier. KK swings 


with pendulum about point of suspension A. 

he pendulum swinging to the left unlocks 

"and H gives impulse due to weight E. After 

‘mpulse the piece M (which does not swing 

tith the pendulum) unlocks V and £ is 
again cocked. 


the crutch with center at A and swings 
with it. The escape wheel V is attached 
to the train of the clock and is locked 
under a detent M T at X. ‘The pen- 
dulum is swinging to the left and the 
piece N N has just unlocked the number 
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* * 


Development of the Lscapement 


By PAUL M. CHAMBERLAIN, M. E. 


F HI which due to the weight E rotates 
to the right and the teeth H gives im- 
pulse to the pallet a. After the impulse 
is finished a pin U comes in contact with 
the tail of detent T M and unlocks V 
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FIG. 81 
Side view of Aitkin’s escapement. The escape 
wheel G is impulsed by helical spring t. The 


train is unlocked to wind spring eight times 
per revolution of escape wheel. 


at X. The train carries also a wheel D 
with pins which coming in contact with 
tooth I, relocks the wheel F H I to be 
locked by the detent L. The pendulum 
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swings to the right without interference 
save the lifting the piece N N over the 
detent L. Mr. Hermann suggests the 
following: A B 6.5”, radius of impulse 
wheel 2”, pallet radius Ad _ 6.186”, 
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FIG. 82 
Front view of preceding showing arms of h 
which ride on and slip through notches in the 
escape wheel arbor. 


radius of lifting pin circle .5”, angle F 
H 17° 55’, angle H I 60° 15’, centres 
D B 2.24”. 

Figures 81 and 82 show an escapement 
for which John Aitkin was given a prize 
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We actually recover 
every grain of value 


from sweeps, polishings, filled cases, plated 
scrap, obsolete yellow gold mountings, etc., ; 
and pay highest market price always, be- y rr tee 
employ cause we use the refined metal. for caer 
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traveling 
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55 E.WASHINGTON ST. CHICAGO 
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When you make a shipment for re- 
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of the check that counts.” The : ae 
check you receive from us will W orking Qualities 


please you. 







fi 
mt ) The Hoover policy has always been 







Always - Always 
D 





Hoover White Gold is easy to work 
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that are Hoover White Gold sol- 
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Established in 1844 Member of J. B. of T. 
We Sell Platinum 
and Gold Solders 
. and do refining 
ARTHUR T. HAGSTOZ Established 1845 


T. B. HAGSTOZ & SON 10K Solder for 14K Gold 6K Solder for 10K Gold 
GOLD, SILVER and PLATINUM JAMES H. DEDERICK’S SONS, Inc. 


Refiners and Assayers Gold and Silver Sheet and Wire 


. - Also Silver Solder 
709 Sansom Street, Philadelphia 44 GOLD STREET NEW YORK 
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py the Society of Arts in 1824. The 
escape wheel G is driven by a helical 
spring t one end of which is attached to 
the escape wheel hub and the other to a 
pinion g loose on the arbor. The third 
wheel F of the clock engages the pinion 
g and the pinion h. The third wheel 
through the pinion g winds the helical 
spring whenever it turns. The arbor 
which carries the pinion A also carries 
8 long pins or teeth which ride on the 
arbor of the escape wheel except when 
an appropriate notch presents itself to 
allow the pin to pass. When a pin 
escapes, the third wheel is free to turn 
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FIG. 83 
The large wheel is driven 
direct from the train and acts only for lock- 
ing. The small wheel is driven through the 
helical spring which gives constant force to 
impulse. 


Airy’s escapement. 


and wind the helical spring. It is ob- 
vious that while the force on the escape 
wheel is not affected by changes or in- 
equalities of the train force the resist- 
ance to unlocking varies with inequali- 
ties. 

Fig. 83 shows a device by Airy, the 
Astronomer Royal. The large escape 
wheel is fastened firmly to its arbor and 
receives directly the force of the train. 
The small escape wheel is fitted to turn 
freely on the arbor and is driven by 
the helical spring. During the swing 
of the pendulum the large wheel is un- 
locked and running forward puts tor- 
sion in the spring of equal force each 
time. Impulse is given only by the small 





THE JEWELERS’ CIRCULAR 


escape wheel and the locking is per- 
formed only by the large wheel. It will 
be seen that variations in train force 
will affect the unlocking resistance. 
Fig. 84 shows an escapement ex- 
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FIG. 84 


* Conet’s escapement. The anchor A swings 

with pendulum. The wheel N driven from 

train puts torsion in helical spring which 

through H drives escape wheel. The pendu- 

lum through pieces A, b, c, p and v unlock 
train wheel to wind spring. 


hibited at the London Exhibition of 1862 
by M. Couet. The wheel N is on the 
fourth wheel arbor of the clock and 
makes a rotation in one minute. This 
wheel drives the éscape wheel d through 
the helical spring and large wheel H at 
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FIG. 85 


Mudge’s gravity escapement. The pendulum 

swinging between the two pins at the end of 

the pallet tails unlocks and receives impulse. 

The escape wheel unlocked lifts the pallet on 
the opposite side. 


the right. The wheel v is driven by’ N 
and serves to lock the train through the 
detent p s. The pendulum and anchor 
carrying the piece c swinging to the left 
pushes the detent p, thus allowing one 
arm of v to move forward. The wheel 
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N puts torsion in the spring which is 
transmitted to the anchor by the escape 
wheel d. The spring is rewound 60 times 
per minute and the teeth of the wheels 
and levers of the pinions number as fol- 
lows: N 120, H 96, escape wheel 10, fly 
pinion 10, escape pinion 16. 

Fig. 85 shows Mudge’s Gravity escape- 
ment. The pendulum swinging between 
the two pins has just received impulse 
from the left side arm due purely to 
gravity. As the pendulum comes in con- 
tact with the right hand arm the escape 
wheel is unlocked and the left hand 
pallet is lifted and put in readiness for 





FIG. 86 
Dennison’s double three-legged gravity es- 


capement.. The pendulum unlocks and re- 

ceives impulse from the gravity arms. The 

large spiders act for locking and the three 
pins lift the arms. 


impulse when the pendulum swings to 
the left. 

Fig. 86 shows Dennison’s double three 
legged gravity escapement. A portion of 
the pendulum rod is broken away to 
make the drawing plainer. The escape 
wheel consists of three pin teeth between 
two three armed spiders. The pins lift 
the gravity arms and the spiders are for 
locking. In the cut the pendulum is 
swinging to the right and is pressing on 
the right hand gravity arm. The stop 
locking the spider is about to be unlocked 
when the escape wheel and fly will move 
clockwise and one of the pins will lift 
the right hand gravity arm, the spider 
coming to rest on the left hand stop on 
the back of the gravity arm at the left. 
While the escape wheel is turning, one 
of the pins is lifting the left hand 
gravity arm. The pendulum having 
gone to its extreme right is impulsed to 
the left by the pressure of the right hand 
arm. The left hand arm has been 
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pushed to the left and offers no resist- 
ance to the left swing of the pendulum 
until the pendulum is near its left swing 
when it unlocks the spider and the right 
hand arm is lifted and the left arm is 
free to impulse the pendulum to the 
right. The escape wheel turns one-sixth 
of a revolution at each unlocking. It 
will be seen that the unlocking resist- 
ance is very slight as the pressure of 
the spider is only about one-twelfth of 
the lifting pressure by the pin wheel. 











A rearrangement of Mudge’s escapement 

(Fig. 85) for comparison with Dennison’s. 

The addition of the spider diminishes the 
unlocking resistance. 


Fig. 87 shows an arrangement of 
Mudge’s escapement (Fig. 85) by Har- 
rison Frodsham to make comparison 
with Dennison’s (Fig. 86). Mr. Frod- 
sham pointed out that for a successful 
gravity escapement, the lifting and the 
locking actions must be separated so 
that while making the lifting as effective 
as possible, the locking may be reduced 
to a minimum [both pressure and run] 
and that being so trifling a steadying 
motion such as a fly fan is necessary 
to steady the motion and make the drop 
on the detent dead [without rebound]. 
He further comments, that lacking in 
these characteristics the early gravity 
escapements failed from tripping [i.e. 
more than one tooth passing the detent], 
the influence on the pendulum due to 
heavy lockings, and what he calls ap- 
proximate tripping and which might be 
described as a variation of the angle 
through which the gravity rider or main- 
tainer delivers impulse to the pendulum. 
He also remarks that nothing less than 
an angular motion of 45° is enough to 
render a fly effective. In Fig. 87 the 
escape wheel of Fig. 85 is made the re- 
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winder only and the locking is done by 
the spider carrying a fly. Tripping is 
prevented by the fly and constant im- 
pulse is insured by no force strong 
enough to hold up the arms at the lock- 
ings being capable of arriving. 

Fig. 88 shows Katir’s escapement 
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FIG. 88 


Katir’s escapement. The locking and un- 
locking is done by the free’ anchor to be 
actuated by the gravity arms. 


which was an attempt to entirely detaca 
the pendulum from ynlocking disturb- 
ance. In the figure the left hand rider 















































FIG. 89 
Massy’s escapement. Pieces f and g move 
with pendulum. The pieces lk and no are 
the gravity impulse on g. Unlocking for 
relifting gravity pieces is by the fly e releas- 
ing the escape wheel. 


is ready to give impulse and as it 
descends unlock the free anchor detent. 
It was a failure as inequalities of unlock- 
ing proportionately diminished the im- 
pulse and sufficient force on the train 
would prevent any unlocking. 

Prof. Bloxham’s escapement of which 
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the reproduction cut did not come out 
well, antedated and was of the same 
genre as that perfected by Dennison. It 
had, however, nine arms. 

Fig. 89 shows the . escapement of 
Massey some 40 years earlier than that 
of Bloxham. In this the anchor f and the 
piece g move with the pendulum intact, 
The arms o-n and k-l are the gravity 
pieces lifted by the wheel, a and give 
impulse to the pendulum through the 





































FIG. 90 


Peer’s escapement for application to ordeal 

grandfather clocks. B is the usual crute 

which after lifting gravity arm D is arrested 

just before escape from anchor by E£ pivoted 

at point #. Pendulum swinging right un- 

locks B which in turn lifts Dd and then gets 
impulse from D. 





piece g. The locking is done on the 
anchor f by the fly e which has pressure 
only one-fifteenth that at the lifting 
points. 

Fig. 90 is a gravity escapement pro- 
posed by John Peers in 1877 and which 
he applied successfully to the back plate 
of an ordinary grandfather’s clock with 
wooden pendulum. A is the pendulum; 
B the crutch without fork; C an arm 
projecting from D which is a gravity 
arm pivoted at the top. ‘The crutch B 
is pushed by the escape wheel until it 
is stopped by E, the escape wheel not 
having quite finished its lift. The pen- 
dulum swinging to the right comes first 
in contact with the tail of E and swings 
it about a pivoted point near the letter 
E. This movement of E unlocks B which 
moving slightly to the right unlocks the: 

(Continued on page 72) 
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United States Patents 


Issue of Aug. 12, 1930 


72,555 ELECTRIC CLOCK AND THE 
i KE. ARTHUR F. POOLE, Ithaca, N. Y., 
assignor to Poole Mfg. Co., Inc. Filed 
Jan. 31, 1927. Ser. 164,674. 17 claims. 

In an electric clock or the like, an oscil- 

lating control element, a spring connected to 
said element for securing regular oscillations 
thereof, polarized electromagnetic means for 
varying the influence of the spring upon said 
element, a source of electrical energy, a con- 





denser, and circuit means including said elec- 
tromagnetic means, said source of energy, 
and said condenser, and rendered effective 
automatically through the oscillations of said 
element for causing surges of current through 
said electromagnetic means in opposite direc- 
tions, alternately, in a manner to vary the 
influence of said spring upon said element 
= thereby maintain said element in oscilla- 
on. 


1,772,556. ELECTRIC CLOCK AND “i 
LIKE. ARTHUR F. POOLE, Ithaca, * 
assignor to Poole Mfg. Co., Ine. Filed 


Feb. 26, 1927. Ser. 171,162. 28 claims. 
In an electric clock the combination of a 
vibrating member, elastic means controlling 
the time of vibration of said member, and 





through said 
wind 


electrical 


controlled 
member and operable to periodically 
Said elastic means in synchronism with vibra- 


means 


tions of said vibrating member, and main- 


tain said member in vibration. 


DESIGNS 
Issue of Aug. 12, 1930 


81,817. WATCH CASE. ALBERT V. STEGE- 
MAN, JR., Fort Thomas, Ky., assignor to 
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The Wadsworth Watch Case Co., 






































ton, Ky. Filed March 11, 1930. Ser. 
34,818. Term of patent 14 years. 
pe, 
AS moe = 
#7) Bi 
i i 
i 
if 
dy oo 
7 y 
= SS, 
<i} [i f> 
NA whe / ‘ 











The ornamental design for a watch case, 
substantially as shown. 


United States Trade-Marks 
Issue of Aug. 12, 1930 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907 
Notice of opposition must be filed within 30 
days of this application. 

Marks applied for under the 10-year “pro- 
viso”’ are registrable under the provision in 
Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act a 
fee of $10 must accompany each notice of 
opposition. 


Ser. 281,192. 
wood and Cleveland, Ohio. 
23, 1929. 
The word “Peking” is disclaimed apart 
from the mark as shown in the drawing. 


CAMEL’s BELL, INc., Beach- 
Filed March 





Necklaces, 


Bracelets, 
Purses, and 


For Finger Rings, 
Earrings, Fancy Hand Bags 
Made of or Plated with Precious Metal; 
Ornamental Boxes of Silver Set with Semi- 
precious Stones, Book Ends Made of Plated 
with Precious Metal, and Jade Decorated 
Spoons and Tea Strainers Made of or Plated 
with Precious Metal. 

Claims use since about October, 1923. 


Day- 








Ser. 293,287. Vicror A. Picarp & Co., 
New York. Filed Dec. 5, 1929. 


INC., 





For Precious Metal Backings and Trim- 
mings for Articles of the Toilet. 
Claims use since August, 1929. 


Ser. 300,146. A. G. ScoHwasB & Sons, Cincin- 
nati, Ohio. Filed May 8, 1930. 


AIT 


For Jewelry for Personal Wear, Not In- 
cluding Watches; Diamonds and Silverware 
—viz., Flat and Hollow Tableware. 

Claims use since December, 1928. 


Ser. Bs 648. S. NaTHAN & me 
York. Filed May 16, 193 


Perigem 


For Synthetic Stones for Jewelers’ Use. 





Inc., New 


These Registrations Are Not Subject to 
Opposition Act of March 19, 1920 
Sec. I (B) 

Issue of Aug. 12, 1930 


273,843. Louis STERNBERG, doing business as 
Louis Sternberg & Bro., New York. Filed 
July 10, 1929. Ser. 286,904. 


C FEE¢ 


For Timepieces with Incidental Cigarette 
Lighters. 


Claims use since June 3, 1929. 
DESIGNS 
Issue of Aug. 5, 1930 
81,743. BRACELET OR SIMILAR ARTI- 


CLE. MARTIN PAUL BLESER and BERNARD 
PETER BLESER, Cincinnati, Ohio. Filed 
Aug. 20, 1929. Ser. 32,468. Term of 


patent 7 years. 








The ornamental design for a bracelet or 
similar article as shown. 
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United States Trade-Marks 
issue of Aug. 5, 1930 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this application. 

Marks applied for under the 10-year “pro- 
viso” are registrable under the provision in 
Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act a 
fee of $10 must accompany each notice of 
opposition. 


Ser. Sd ag BuLova WATCH Co., INc., New 
York. Filed June 21, 1930. - 


SUN-GOLD 


For Watches. 
Claims use since April, 1929. 


Trade Mark Registrations Granted 
Issue of Aug. 5, 1930 


273,420. FINGER RINGS, BRACELETS 
AND BROACHES. THE MARK JEWELRY 
Co., New York. 

Filed March 12, 1930. PUB- 

LISHED MAY 13, 1930. 


273,661. oc # > AND WRIST-WATCH 
BRACELETS. ARMBRUST CHAIN CO., 

aver en 
Filed March 25, 1930. 
LISHED MAY 13, 1930. 


273,644. STERLING-SILVER TABLEWARE. 
INTERNATIONAL SILVER Co., Meriden, 
Conn. 

Filed Feb. 7, 

LISHED MAY 6 


Ser. 297,195. 


Ser. 297,840. PUB- 


eto. Ser. 295,738. PUB- 


Trade-Mark Registrations Renewed 
Issue of Aug. 5, 1930 


79,245. CERTAIN PARTS OF WATCHES. 
Registered Aug. 23, 1910. OLE O. AUNE, 
Waltham, Mass. Renewed Aug. 23, 1930. 


80,071. CERTAIN PRECIOUS METAL AR 
TICLES. Registered Nov. 1, 1910. Sam- 
UEL M. MAGID, Boston. Renewed Nov. 1, 
ae to Samuel M. Magid, Providence, 








Development of the Escapement 





(Continued from page 70) 








escape wheel which swings the crutch B 
to the left raising Ce and locks on the 
left hand E. In the meantime the tail 
of D against the pendulum gives impulse 
to it by gravity. The operation on the 
left hand side is analagous to that de- 
scribed for the right side. The detents 
E are balanced to rest on the banking 
pins. The inventor stated that a trial 
of six months had shown no tendency 
to trip. 
(To be concluded) 








What Paris Is Wearing 





(Continued from page 41) 








the fashion rule that the rings must 
be not only large, but bulky, made 
with a wide ring band and with a 
heavy top. The rings must be worn 
as solitaires, on the third finger of 
the left hand. 

Initialed stones are likewise popu- 
lar as settings in bracelets and 
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brooches, though it is seldom that 
more than one of these stones is 
worn at one time. Sometimes three 
matching stones are worn—one in a 
ring, one set in a brooch and one in 
a bracelet; but in this case the cor- 
rect style is to have only one of 
them initialed and the other two 
plain and polished. 








Waterford & Son 





(Continued.from page 63) 








“Funny thing, sweet lips, but if I 
hadn’t have worked for the Gottler 
Novelty Co. I might never have met you.” 

“How do you figure that out, hand- 
some.” 

“Well, when I saw their stuff displayed 
in the Brent Department Store I 
shouldn’t have come in if I hadn’t known 
it. And then I met you. Gee, curly 
locks, I sure fell for you with a bump.” 

“T was no slump when it came to the 
bumpin’ act, big boy.” 

By this time the two were outside the 
old department store in which Judith had 
worked. ‘They looked in the window. 
“Gee, cherry lips, there’s some of the 
Gottler stuff. It’s swell all right.” 

A minute later they were outside the 
attractive new store of Waterford & Son. 
Judith looked with a frown at a book-end 
which had fallen down. Then she looked 
at the vigorous, alive young man by her 
side. 

“I’m real crazy about you, big boy. 
And when we get back we’ll make things 
hum, won’t we?” 

“You said it, kid. Gee, but it’s swell 
to think that we will so soon be married. 
And I’ll make you the best husband a 
girl ever had. 

“And we’ll never quarrel like so many 
married people do, will we, handsome.” 

“You said it, big eyes.” 

And then he turned and kissed the full 
red lips that were turned up to him. 

And the moon looked at them . 
and winked. 

[THE END] 








BIRMINGHAM 


E. F. Baskin, recently of New York 
State, has opened a jewelry engraving 
shop in the Woolworth building here. 

Mr. and Mrs. C. A. West have sold the 
Alabama Optical Co., which they con- 
ducted in Birmingham for some time, to 
the Southeastern Optical Co. Mr. West 
is now traveling for the Southeastern 
Optical Co. Mrs. West has bought the 
Ellis Jewelry Co., Ensley, and is now 
managing that business. W. W. Ellis, 
former owner of the Ellis Jewelry Co., 
is still connected with the company, Mrs. 
West stated. The business of the Ellis 
Jewelry Co. will continue at the same 
location in Ensley. 
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Foolosophy 





By Samuel Whitman * 


Talking to yourself is not the best 
way to know yourself. 
* cS + 
In 1888—Students poring over books. 
In 1930—Students pouring something 


else. 


* * * 


The time to be cool as a cucumber 
is when you are in a fine pickle. 
* * * 
Well grounded men don’t need to sail 
under false colors. 
* * * 
The tree of knowledge helps to ripen 
the fruits of your labor. 
* ce * 
A man is no longer at sea when he 
admits he can’t fathom a certain prob- 


lem. 
* * & 


Those who have the facts at their 
finger tips should keep their nails clean. 
K * * 

Men with only book learning are not 
often paged for the practical jobs. 
ok * * 
Many a man has used front-porch 
words in the front office. 
* a OK 
Floating a bond issue is sometimes an- 
other way of giving wings to other 
people’s money. 
* * * 
To become a successful principal in a 
business you must first take a deep in- 


terest in it. 
* * K 


Many an oldster, even with false teeth, 
still likes “taffy.” 
* * * 
The way to tackle success is to pin 
yourself down to work and study. 
* ok * 
Men at the top of the scale are 
weighed by their every word. 
* * * 
Most folks are in hot water because 
of cold feet.. 


* * * 


You want to be sure your iron will is 


not rusty. 
ad a a 


Jelly backbones get their owners into 


jams. 
* * * 


A jack-of-all-trades seldom commands 
the jack. 


*Advertising manager, S. H. DeRoy & Co, 
Pittsburgh, Pa. 











The Stange Co., Inc., manufacturer of 
emblems of all kinds, has purchased the 
one-story fireproof building at 4377 Dun- 
can Ave., St. Louis, Mo. The building is 
40 feet wide with a depth of 140 feet, 
and is well adapted to the needs of the 
Stange Co. Alterations will commence 
immediately, together with installation 
of new machinery. C. L. Stange is pres- 
ident and treasurer, E. A. Essmueller is 
vice-president and Paul Jaeggi is secre- 
tary. 
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